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Road Builders Advocate 
Increased Highway Work | 
To Relieve Unemployment 


Convention at St. Louis Goes on Record for Program 
That, It Is Claimed, Would Take Up 
Entire Labor Slack 


Ss‘ LOUIS, Mo., Jan. 13 ( 
Builders Association, at 


UTPS).—The American Road 
its twenty-eighth annual con- 


NEW YORK, WE 


C 


PHILADELPHIA SHOW 
INTEREST GREATLY 
ENCOURAGES DEALERS 


| PHILADELPHIA, PA., Jan. 13.— 
Drawn by the wide scope and 
number of innovations in design 
and construction 
incorporated in the new automobiles 
for 1931, the attendance at the last 
| night’s session of the thirtieth an- 
|nual automobile show at the Com- 
mercial Museum was exceptionally 
heavy for a Monday night. 

Managers in charge of exhibits 
are greatly encouraged by the dis- 
play of interest on the part of the 
public and the general impression 
seems to be that automobile shop- 
ping has become quite the vogue, 
with the public carefully weighing 
one car against the other in com- 
paring dollar value offered. 

Free wheeling, down-draft, car- 
buretion, synchro-mesh transmis- 
sions, multi-cylinder engines and 
other mechanical improvements are 
holding the center of interest. 
There is an undercurrent of feeling 
that the public has lost none of its 
desire to own automobiles, and that 
this interest has been stimulated by 
the new devices for comfort, safety 
and ease of operations which have 
been offered in this year’s models— 
and at a lower price. 

It is too early at this time to 
make any definite statement re- 
garding sales at the show and the 
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MORELAND-FAGEOL MERGER 
PLANS ARE DISCONTINUED 


Los Angeles, Jan. 13.—Moreland 
Motor Truck Company has discon- 
tinued merger negotiations with the 


| Fageol Motors Corporation of Oak- 


land, according to a statement is- 
sued by Watt L. Moreland, vice- 
president and general manager of 
the Moreland company. 

“While negotiations 


have been 


| pending for a merger between the 


two companies, the directors of the 
Moreland company at a meeting 
held in Los Angeles decided to dis- 
continue all negotiations leading 


which have been | 
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GOOD RESULTS AT N. Y. SHOW 
~ REFLECTED IN SHARP GAINS 


IN AUTOMOTIVE PRODUCTION 


Ford, Chevrolet, Cadillac, Hudson and Other Car 


Manufacturers Increase Pay Rolls and 


Output Schedules 


107,000 men back at work at 


vention in St. Louis, declared for the alleviating of the un- 
employment situation in the United States by the building of 
more public highways. — : 

About fifteen thousand delegates) 
were present yesterday for the open- 9 MORE COMPANIES 
ing of the conventon at the new REDUCE TIRE PRICES 
arena. Twenty thousand are 
pected before the meeting adjourns. | :. ; 

Following the address of welcome| Akron, Jan. 13.—Reductions in 
by Thomas H. McDonald, head of|automobile tire prices were an- 
the bureau of public roads, United! ,ouncea by B. F. Goodrich. G al 
States Department of Arigiculture, | 7. oe vi - a a bb. nee 
W. A. Vandumer, president of the) *™* "BGs Site ane Heseet, me- 
association and assistant chief|hawk Tire Company, and _ the 
engineer of the Pennsylvania High-| Seiberling Tire and Rubber compa- 
way Department, outlined the pur-/nies, following similar action by 
poses of the meeting. ; Firestone Tire and Rubber Com- | 

Stressing the unemployment sit-| pany last week. The cuts ranged 
uation, Vanduzer declared that if| from 5 to 12 per cent. 
the annual expenditures for the Discounts to dealers are reported 
construction of highways were in-/|to have been left unchanged. 
creased to $7,000,000,000, every one} The tire price cuts were made to 
of the 4,000,000 unemployed wage enable the retail dealers in tires to 
earners in the Unted States would! offset the reductions made in De- | 
have employment. _ |cember by the mail order houses. 

Vanduzer said that although this It is pointed out in the rubber 
Sum seems prohibitive it is nothing|trage that manufacturing costs 
compared to war time expenditures. lhave been reduced considerably 
Money expended for highway con-| since a year ago by the low prices 
Struction, he Stated, could not be) prevailing for crude rubber and 
classed as waste, as it gives employ- | heavy declines in the price of cot- 
ment and increases the values of! ton 
property. He said $2,200,000,000 was 
Spent for the construction of na-| 
tional highways in 1930, furnishing | MULLINS MFG. OFFICIALS 
employment to 1,760,000 men and| FORECAST IMPROVEMENT 
women at an average wage of more| ; ; 
than $1,000. He said there was too}; | ; 
much of a tendency to leave it all| Salem, O., Jan. 13.—A gradual in- | 
up to Congress. | crease in business is forecast by 

Van Duzer stressed the great need | officials of the Mullins Manufactur- 
of “all weather roadways.” He esti- | 
mated that the cost of operating an | 
automobile over an unpaved road is 
2 cents a mile greater than op- 
eration over paved roads. 

“With more than 2,000,000 miles 
of unimproved roads in the nation 


let us make this a double war,” he | 
urged, “against mud roads and un-| 


employment. With your co-opera- 
tion we should rout these enemies 


(Continued on Page 12) 


Automotive Business Tops 
Other Lines in Many Cities 


WASHINGTON, Jan. 13.—Auto- 
motive business leads _ all 
others in sales volumes in sixteen 


Western cities out of the twenty- | surveyed ranges from 18 per cent. in | 


one on which the Bureau of Census 
has made public its new census of 
retail distribution. In the five re- 


maining cases sales of food supplies | tive business amounting to 30 per | Ww 


topped the list, except in one in- 
stance, where general merchandise 
sales led. 

These figures were based on the 
sales made in new and used Cars, 
accessories, tires, batteries and fill- 


}and other automotive parts. 


ing Company, makers of radiators 
Al- 


though no heavy influx of orders is | 


expected in the near future, a steady 
|but gradual change for the better 
| is expected in all lines in the plants’ 
| operations. 

Officials of the company said they 
‘expected a gradual increase in or- 
| ders from the automotive industry. 
; More men are employed at the pres- 
‘ent time than a year ago. 


| ing Station and garage and repair 
jmep receipts. 
Automotive business in the cities 


|Santa Fe, N. M., to 33 per cent. in 
Greeley, Col. Vallejo, Cal., and 
| Eugene, Ore., each show an automo- 


cent. of the city’s total retail sales. 
Total retail business in the cities 


to a merger,” stated Mr. Moreland. 
“The Moreland Motor Truck Com- 
pany will continue as it has for the 
past twetty years as an independent 
truck manufacturing corporation 
and announces a very aggressive 
and intense sales campaign for 


1931.” 


| 


TODAY 


| Sparks from Detroit 

Scene at Philadelphia show. .Page 

| Specialized service by distributor 
pays dividends 

Editorial: “The 
Show” 

Truck makers to convene in Chicago 
during national automobile show, 

Page 5 

Dahl refutes charges of subsidized 
truck competition with rails. . 

Page 6 

| Engineering news Pages 8, 9 
New Chevrolet commercial plant for 

Richmond, Va Page 10 

holesale news and views. .Page 11 


REFERENCE TABLES 


Verdict of the 


Bt ge bb Jan, 13.—With 
the Ford River Rouge and other plants, as announced 
in the Automotive Daily News, and with encouraging re- 


ports from other manufacturers regarding employment in 
their factories, a definitely improved feeling is noted in De- 
troit. A number of manufacturers queried by this office 
agree that developments at the New York show have had 
much to do with this distinct improvement in feeling regard- 
ing the immediate future of the industry. 
$e See 5 ’ If there had not been evidences of 
TIRE INVENTORIES ; better public sentiment and wililing- 
| ness to buy at New York, several of 
SHOW SLIGHT DROP the leaders here say, companies 
would probably not have been will- 
; : | ing to commit themselves to in- 
New York, Jan. 13—Inventories of jos — ao and production 
pneumatic casings on hand Novem-/  ajthough Ford did not exhibit at 
ber 30 show a reduction of 2.1 per! the Palace, he did stage a private 
cent. as compared with “October 31, | showing of his models and_ his 
according to statistics issued by the | wholesale re-employment of labor 
Rubber Manufacturers Association | may yery possibly have been dic- 
| today. ek a. | tated by the situation that he ob- 
This organization reports 9,594,732 | sarveq in New York. The River 
casings on hand November 30 4S | Rouge plant has a normal personnel 
against 9,802,687 casings on hand | strength of 87,000. There are now 
October 30. 75,000 men’ at work there, with a 
Shipments of pneumatic casings | nay roll approximating $600,000 a 
for the first eleven months of this | day. This plant is close to normal, 
year exceeded production by 4.2 per| and this must be in anticipation of 
cent., whereas during the same pe- |g flood of spring business. 
riod of 1929 the excess was less than| Chevrolet now has close to 40,000 
1 per cent. Shipments of pneu-!|men at work. This company re- 
matic casings for the month of No- | ceived a heartening welcome at New 
vember amounted to 2,834,331, asS/| york for its new products. Follow- 
compared with 3,499,300 casings in|ing a production of 64,018 units in 
October, 1930, and 3,333,671 a year | December, twice the previous record 
ago. _ |for that month, Chevrolet expects 
Production of pneumatic casings | to turn out 70,500 cars and trucks 
for the month of November is/jn January and 70,400 in February. 
placed at 2,653,861, a decrease Of; Buick reports present employment 
| 25.9 per cent. under the October | at 13,500 workers. 


|figure of 3,582,416. Production for) Cadillac now has its normal forcc 


November a year ago amounted te 


3,378,221 casings. 


(Continued on Page 12) 
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1930 Motor Vehicle Output 
Nearly on Level With 1927 


NEw YORK, Jan. 13.—Production 

of motor vehicles in the United 
States and Canada in 1930 was only 
9 


last previous “off year” in the auto- 
| motive industry, according to the 


preliminary estimate of last year’s | 


output by the National Automobile 
Chamber of Commerce. 

The 1930 total of 3,505,000 (the 
N. A. C. C. estimate) compared with 
5,621,000 in 1929, 4,601,000 in 1928 
and 3,580,000 in 1927. 

The total production of motor ve- 
|hicles in the United States and 
|Canada for the three years imme- 
| diately preceding 1930 amounted to 
| 13,802,000,,an average of 4,600,000 


surveyed ranged from $78,000,000 in| Cumulative new passenger car reg-| units per year. The 1930 output was 


Long Beach, Cal., to $5,500,000 in 


(Continued on Page 2) 


istrations for December. Pages 8, 9 
Cumulative December new commer- 
cial car registrations......Page 10 


|23 per cent. below this three-year 
| average. 
| Production in the five years im- 


per cent. below that for 1927, the | 


mediately preceding 1930 amounted 
to 22,834,000, an average of 4,566,000 
a year, or practically the same as 
the three-year average. The output 
|in 1930 was also 23 per cent. below 
the five-year average. 

Excluding Ford, production of the 
|industry in 1930 amounted to ap- 
| proximately 2,000,000, as compared 
with 3,673,000 in 1929, a decline of 
45 per cent. Production of the in- 
dustry, outside of Ford, in 1930 
compared with 3,500,000 in 1927, a 
decline of 42 per cent. 

In view of the fact that the out- 
put of the industry last year 
dropped to the lowest point reached 
since 1922, it is reasonable to ex- 
pect that any sort of business re- 
covery this year wil) pull the total 





(Continued on Page 2) 
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General View of Philadelphia Show 


aS 


cad 


ABOVE is a general view of the thirtieth annual Philadelphia Automobile Show, being held at the Com- 


CHEMICAL GROUP HONORS 
NEW NATIONAL HEAD 


Elivabeth, N. J., Jan. 13.—The 
January meeting of the New Jersey 
section of the American Chemical 
Society was held in the Winfield 
Scott Hotel, Elizabeth. An informal 
dinner was served and a reception 
was held in honor of the election of 
Dr. L. V. Redman of Montclair as 
president of the national body. Dr. 
Saul Dushman, assistant director of 
the research laboratories of the 
General Electric Company, Schenec- 


tady, addressed the meeting on 
“The New Mechanics in Relation to 
Chemistry.” 


CHICAGO 

SHOW 

ISSUES OF 
Automotive 
Daily News 


24—Saturday 
26—Monday 
27—Tuesday 
28—Wednesday 
29—Thursday 
30—Friday 


In addition to the reg- 
ular circulation of Auto- 
motive Daily News 
will be Daily Distribution | 
in Chicago to those in the | 
trade at the hotels, meet- 
ings, show booths, ete. 
Mail distribution to dif- 
ferent groups only, in- 
cluding fleet owners, bus 
owners, dealers, distrib. 
utors, jobbers, factory 
men and others. 


Make Your Space Reser- 
vations Now. 


Auto motive B aily News 


TARANTOUS., Bus. Mer 
G RAYBAR BUILDING NEW "YORK CITY 
WESTERN OFFICE 
Willard R. Cotton, Mgr. 
333 No. Michigan Ave 
Chicago, I! 
DETROIT OFFICE 
Geo. M. Slocum, Mgr. 
Fisher Building 
Detroit, Mich. 
EASTERN OFFICE 
J. Edward Schipper, Mgr. 
Graybar Building 
New York City 


January 
January 
January 
January 
January 
January 


"PHILADELPHIA SHOW 


there | 


| Butte, Mont. .. 
|Longv’w, Wash. 
;}Grand Junction, 


|Ogden, Utah .. 
| Olympia, Wash 1,842,784 
(Santa Fe, N. M: 1,089,858 


mercial Museum in that city 


INTEREST GREATLY 
ENCOURAGES DEALERS 


(Continued from Page 1) 


attendance figures for the first two 
days of the exhibition are not yet 
available, although the opening 
night attendance was placed at 
2,415. Competent observers, how- 
ever, have expressed the opinion 
that public and dealers alike are in 
@ much better mood than was evi- 
dent at the show last year. Buyers 
are quite plentiful, but they are 
watching their purchases carefully 
and must be shown real value be- 
fore they will willingly separate 
from their “shekels.” 

Distributors and dealers feel that 
the action of the board of directors 
of the National Automobile Cham- 
ber of Commerce in unanimously 
recommending the adoption of a set 
period for the announcement of 
new models in the future will be a 
big factor in removing the indeci- 
sion on the part of prospective buy- 
ers, in that they will not continue 
to await announcements to come 
later in the year. 

The exhibit this year is most 

elaborate, consisting of 34 makes of 
|cars, showing 250 body styles, and 
valued at approximately $1,000,000. 
)There are eighteen accessory and 
| equipment exhibits displaying hun- 
{dreds of automotive necessities and 
|seven light delivery truck displays. 
|The Pennsylvania Bureau of Motor 
| Vehicles and two automobile clubs 
|}are making special educational dis- 
| plays. 


AUTOMOTIVE BUSINESS 
LEADS IN 16 CITIES 


(Continued from Page 1) 


Compton, Cal. An abstract of the 
automotive angle of the census fol- 
lows :— 


Per Cent 
of Total 


Total 
Automotive 

Sales 
$3,935,346 
2,742,822 
4,925,743 
5,752,691 
1,404,672 


City 
Greeley, Col. . 
| Vallejo, Cal... 
| Eugene, Ore. .. 
| Boise, Idaho .. 
| Compton, Cal.. 
Albuquerque 
N. M. 
| Eureka, Cal 
Reno, Nev. .... 
Tucson, Ariz.. 
Billings, Mont. 3,598,337 
| Phoenix, Ariz. . 14,937,130 
San Jose, Cal.11,659.208 
elena, Mont. .. 2,433,196 
Ventura, Cal... 3,066.136 
Long Beach, 
Cal. 


33 
30 
30 
29 
25 


28 
28 
27 
27 
26 
26 
25 
25 
23 


5,947,471 
3,828,283 
5,070,038 
6,561,493 


23 
22 
22 


17,669,528 
7,537,543 
1,458 227 


21 
21 
20 
18 


Col. 979, 
5,696,559 


Retail Sales | 


"AUTOMOTIVE OUTPUT 


NEAR 1927 LEVEL 


(Continued from Page 1) 
|up 10 to 15 per cent. above what it 
was in 1930. 

But the recovery will be gradual 
and from present appearances gains 
in production over 1930 cannot be 
expected to make their appearance 
until well along in the year. 

Production in January is being 
estimated at 175,000, which would 
compare with 285,000 in January, 
1930, and represent a decline of 38 
per cent. No doubt the margin of 
falling off will be narrowed as the 


year advances, but competent ob- | 


| servers are of the opinion that the 
output in the first quarter will 
hardly exceed, if it reaches, 750,000. 
as against 1,000,000 in the first three 
months of last year. This would rep- 
resent a decline of 25 per cent. 

An output of around 1,250,000 is 
seen for the second quarter of this 
year, bringing the production in the 
first half year to 2,000,000, as against 
2,330,000 in the corresponding period 
of 1930, a decline of 14 per cent. 

On this basis, it would require an 
output in the second half of the year 
equal to that of the first half to 
bring the production for the year 


to 4,000,000 units, which would rep- | 


resent a gain of 15 per cent. over 
1930. The present outlook continues 
to indicate that the 1931 production 
will approximate 3,850,000, as esti- 
mated in Automotive Daily News, 
|some weeks ago. This would repre- 
sent a gain of 11 per cent. 

In 1931, the industry probably will 
turn out more cars in the third 
quarter of the year than in the first, 
a condition that prevailed in 1928. 
Such an assumption is based on the 
expectation that the recovery in 
general business will be gaining 
headway by that time and that the 
Seasonal decline in sales of auto- 


mobiles during the summer will be 


smaller than usual. 


TOO MANY STOP SIGNS, 
N. J. COMMISSION PLANS 
PROCESS OF ELIMINATION 


Trenton, N. J., Jan. 13.—Russell S. 
| Wise, 
Traffic Commission, estimates only 
one out of every ten motorists heeds 
“stop street” signs. 

Wise says: “I cannot say that I 
blame the motorist for his disobedi- 
ence of the signs, because if he 
Stopped at every intersection where 
a sign is located it would not only 
delay him, but slow up traffic and 
make for added hazards.” 

Wise asserted the commission 
| would place before the 1931 Legis- 
lature a measure which would make 
various changes in the “stop street” 
| Sign law. Another bill being drawn 
up would require more than one 
light on the rear of trucks. One 
| proposal is to have two lights on 
| the lower rear and one on the top 
|rear. This has been found neces- 

|Sary, he said, because many acci- 
| dents were caused by the ‘tail lights 
| going out or being obscured by dirt. 


chairman of the New Jersey | 


Tf Adis from Deriérr 


G. E. Magicians to Entertain 


+ * + 
Race Entries Line Up 


* * *” 


A Unique Filling Station 


Chris Sinsabaugh—Detroit Editor 


O Editor Jimmy Schermerhorn of the Detroit Super- 
charger this column is indebted for advance information 
‘concerning L. A. Hawkins, billboarded as the “Master of 
General Electric Magic.’”’ Mr. Hawkins is to be one of the 
three speakers at the big banquet at the annual meeting of 
the Society of Automotive Engineers, to be held in Detroit 
| next w eek. The new president of the S. A. E., Vincent Ben- 
| dix, and Detroit’s mayor, Frank Murphy, are the other two. 
We are intrigued, however, by what Schermerhorn says 
about Hawkins in his ballvhoo on the dinner and its attrac- 
tions. Hawkins, it seems, is the executive engineer of the 
' research laboratory of the General Electric Company of 
Schenectady, N. Y., and he is coming out here to introduce to 
| the engineers the “little people of the universe,” generally 
| know n as ions, atoms and electrons. If we can believe 
‘Jimmy, Mr. Hawkins, while doing this, will light a 1,000- 
watt lamp with a match, just to show the energy control 
possible through the aid and co-operation of his Lilliputians. 
Another display by this magician will be light frozen 
in the laboratory at Schenectady and brought here in a 
vacuum bottle containing liquid air. Before the S. A. E., 
Magician Hawkins will remove the screen from the liquid 
air. At first there will be nothing doing, then as it warms 
up the frozen light will begin to glow with a deep yellow 
tint: then it will become purple, and, as it continues its 
warming up operations, it will glow in different hues, with 
waves of colors sweeping across the small screen in much the 
same way as the Northern Lights sweep across the sky on 
cold nights, Jimmy says. 
ce 
N our midst this week is Dick Woods of the engineering 
| department of the Continental Oi] Company of Ponca 
City, Okla., making Conoco germ-processed motor oil. That’s 
not Dick’s only claim to automobile fame—he also is a racing 
enthusiast of long standing and is preparing a car for the 
500-mile Indianapolis race, which probably will be driven by 
Jimmy Gleason. 

Just another entry that may seem to you, out when the 
identity of the car is disclosed, it’s something else again. 
Woods has rejuvenated that famous Mercedes brought to this 
country in 1914 by Ralph De Palma, the same one in which 
| Lautenschlager won the Grand Prix in Germany just before 
war broke out. In it De Palma won the Indianapolis race 
and it is said to have largely influenced the design of the 
racing Packards Ralph built, because it carried the engine 
designed by the Germans, which was the model for Germany's 
aviation motors in the early days of the war. 

Woods has owned the veteran for six years. It is not as 
old as it sounds, for it has been brought up to date in the 
matter of carburetion, fuel and compression, until now it is 
fifteen miles an hour faster than it was in its De Palmiest 
days. And it was a fast car then. 

” + 
HILE we are talking racing, let me tell you about 
what’s happened to another of the retired speed kings 
|—Ralph Mulford, who left behind him a record comparable 
with those of De Palma, Oldfield, Cooper, Murphy, Louis 
Chevrolet and those others who used to stir our blood eight 
or ten years back. 

Following his retirement, Mulford was an experimental 
engineer for Chandler, but the passing of that car turned 
him into a car dealer in New Jersey. Now he is running a 
filling station, but what a filling station! 

The old speed king is at Sea Bright, N. J., where he has 
secured a unique location. In front is a trunk route 
and at the rear of his lot is the Shrewsbury River, with a 
| dock and all that goes with such riparian rights. At his front 

door Mulford fills the tanks of automobiles with Conoco and 
at the rear he ladles out-the fuel to the motorboats. His sup- 
plies come to him by barge, which means a great saving in 
transportation rates. In addition his own tank wagons sup- 
ply other filling stations in the neighborhood. As a sideline 
he has eight or ten small boats fitted with outboard motors 
which he rents for $2 an hour. 

To me this sounds like one of the most unusual locations 
' for a filling station in the country, one that not only supplies 
automobiles but motor boats as well. And when you sell to 
the motor boatman it is selling wholesale at retail prices. 
One wealthy young chap stopped there with his boat and took 
on 800 gallons, 


ae * 


» 
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Specialized Service by . Distribu 


Dodge Sales Firm in| 
New Orleans Keeps 
Much Work From) 


Going to Independ- | 
ent Shops, While| 


Adding Revenue 
r roducer 


| 

PECIALIZED service that | 
not only will pay big divi- | 
dends, but will win.the regu-| 
lar service work that in many | 
instances goes to the inde- | 
pendent service places, is the 
answer Fairchild Motor Car 
Company of New Orleans, 
makes to the question of how 
to develop a service depart- | 
ment. 

This Dodge distributor a) 
plan not necessarily new, but has) 
pushed and popularized it to the! 
extent that it is an important 
money making department of the 
business. This is the recondition- 
ing of all makes of cars on time 
payments. The work covered the 
entire job of overhauling the 
motor, body repairs where neces- 
sary, painting where needed and any 
other necessary work. 

This business was started by the 
Fairchild Company as a means of 
getting business when the new car 
sales dropped, following the flood 
scare in the city in 1927. The ex- 
pected revival in 1928 had not ma- | 
terialized, and in December of that 
year, the company rented a large | 
warehouse a block from its retail 
place and proceeded to make a bid 
for business. 

It installed what is still the long- | 
est work bench in the city, 240 feet; | 
purchased special equipment, tools, | 
materials, etc.; engaged body and 
top repairers, and inaugurated an 
advertising campaign, using up to a 
quarter page in daily newspapers of | 
display character. 

“We realized that we faced a con- | 
dition in which many would not be | 
able to purchase new cars who | 
ordinarily did so,” an official of the | 
company said. “We were right and 
business began to flow into our} 
shop. We showed a profit almost | 
from the start and most of the! 
time since have turned out an aver- 
age of nearly two jobs a day of| 
general overhauling and recon- 
ditioning. 

‘When the stock crash came last 
year we believed that this had} 
brought still other families into the | 
class of people who were no longer 
in the new car class and proceeded | 
to advertise again with the result | 
that our shop has been busy with 
orders most of the time. 

“This has resulted in forming 
very valuable contacts which have 
since meant new car sales and also 
sales of used cars in some _ in- 
stances. It also resulted in our re- 
taining our regular service work 
through the reputation our shop 
won. 

“We first ran up against the 
proposition that people thought we 
reconditioned only Dodges. We, 
overcame this with appropriate ad- 
vertising of from an eighth to a 
quarter page display. 

“We have used the usual credit | 
plan in this work. We would not 
take a car into the shop worth less 
than $100. We would make a re-| 
conditioning price, usually around 
$100, make the necessary credit in- | 
vestigation and allow the owner ten 
months to pay for the work. Aj} 
regular contract Hen was taken on 
the car to assure payment. 

“The offer for this work was made 
attractive with the announcement 
that no down payment was required 
and ten months allowed to pay for 
it with no interest charges.” 

In addition to newspaper adver- 
tising, the Fairchild Company used 
direct mail means of telling of the 
otfer. It has kept workmen in the 
shop busy, and has run fifty jobs a 
month or better from the start, it 
was said. 

The Fairchild Company has re- 
cently added to its equipment a 
Beendix-Cowdrey brake testing ma- | 
chine of the latest design, and an 
oil-draulic lift for the car servicing. | 
The company is making a bid for ' 
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How Industry in One City Greeted Customers 
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Bergen County Automobile 
Club 
392.300 Main Street 
Hackensack. N. J 
Placing Bergen County on the 
National Touring Map of 
Organised Weterdom 
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Stmapsrc 


Baner Brothers YF 


Siartera Generators 
Mageeion ignition Specialists 
4-6 Bergen Street 


Tet Mack 2-495. {SSS 
= 


Richard J. Bryst. tn: 


Hedeon—Eoace 
Sire and Serna 


182-186 Central Avenue 
Hackensack NV. J 


Abell-Cozgeshall, In: 


210-212 State Street Alackensa+ 


Ta. Hes. 20715 


What's Smashed By 
We Fiu Like New 


Hackensack Auto L 


i 98-106 First Street 


State Street chen 2« “up 


HAPPINESS 7 AND SUCCESS 


“rn 

IVY 

Laz 
~ 


ye 
Greetings from 


| 


\93/ 


Hackenasch (O 
Tel. Hoch. 2.4911 


ROUS. 


i> 


Body Company 


Oakland T 


132 Pawsar 


‘om.iec Dealers 
Street 


O Flrerheoreer 


Carberetore 
Sales and Ser 


Hachensa 6 Bridge Street 


Tet, 2.4334 


Sled 


Sherman Beats 


Piers Arrow 
Metis Royce spreen s 
assate Street 


Tek Heck 2.0919 


Vackensack 


NEW . 


schensact t 
tl nae Seles 


Moter S los 


Duri Ng the! 
New S Fever 


ey 


Van Dusen Garage Ay “4 


F.C. Demarest & Co. Tne AY 


Y Tet Heck 2 1697 
all 399-392 Main Street Hackensack & 


fir 


Brown Garace 


213 State Street 
Hackensack, N. J 


Tet Hach 2.045? 


Charles f{ Rice Co., Inc 
Pockard Distributors 


101 First Street Hackensack 


Hackensack 


— The New Year will bring New Opportunities Le 


Tet Hack. 2? bao 


F. A. E. 
94-106 First Street 
Hackensack. N J 


EO: 


Sproat & Dunn 


Auto Accessories 


Thorling 


ru 


* 
“Under thelier and Of thea Street” 


] ti State Street Hackensack 
Tel 25671 


Rent a Car 
Driv Ur Self 
Wow Feds and 4 (Cylinder Sedane 


T8T Main Street 


Hackensack | Yu i 
Tet. Hack. 2.7626 - 


foot 


THE 


with an attractive full page of New Year greetings, 


fledell Motor Car Ce »4 4 


+10 Paasaic Street 


257 Main Street 


Muckenheim-Landmane 
Now at oe: — Street 


Codtiinn-Le Salte Hachonaack " s 


Frankie Marmes  Avatin 


Heckensact 
Dey and Night 


Vel Hack. 2-9220-9221 9227 


But Time is Eternal 4 


Browne McQuaid, Inc 


Bates and Service 


Hackensack olor Sales 


166 State Street 


55 Eesex Street 


Greetings from 


Conrad & Duthie, Inc. 
Hackensack Tire 


Exchange Chryeler 


Hockenesch 98 First Street 


Wet s-0r08 Tel. 2.0635 


oe aS a 
Ne: a al 


a 
nd 


favorable comment, dealers report 


Uses Circular Letters to | 
Increase Its Service Work 


ERBYSHIRE MOTOR COM- 
PANY, Graham-Paige dealer- 
ship of 1997 Fairfield Ave., Bridge- 
has had considerable success 
in increasing service business by 
means of circular letters in which 
price offers are made for 
service combination work. 
According to W. P. Laister, service 
manager, the stunt has brought 
increases in -volume of 
service work. The circular 
done in mimeograph, on the dealer- 
ship’s letterhead, are inexpensive. 
In a typical offer, 
tions are listed. The first, priced at 
$12.50, includes the following: Re- 
move and replace cylinder head, re- 
move carbon, grind valves, install 
cylindere head gasket, 
just carburetor, 
(or fuel pump), clean 
points, clean 
adjust valve 


and adjust 
and adjust 


tappets, 


| brake testing work through an ap- 


peal for “certified braking.” 


It invites motorists to have brakes | 
| charge to do both is only $20, a sav- | 


tested without charge or obligation 


and has capitalized on this because | 


of somewhat rigid brake ordinances 
in effect in New Orleans. 


! mission, 


letters, | 


two combina- | 


clean and ad-| 
clean vacuum tank/| 


i clutch pedal. 


| the 


change oil in motor, grease fan bear- 
ing, oil generator and starter, grease 
front wheel bearings, refill trans- 
refill differential, fill oil 
and grease cups, add distilled water 
to battery, flush out and refill 
radiator. 

“Without additional charge,” the 
offer continues, “we will furnish the 
following material for the above} 
work: Six-eight quarts motor oil, 
'» pound cup grease, 1 cylinder head 
gasket, distilled water, 4 quarts gear 
's point light oil.” 

Combination No. 2, listed at $8.50, 
includes the _ following: Adjust | 
service brakes, adjust emergency 
brakes, adjust front wheel bearings, 
realign front wheels, tighten rear 
wheels to axle shafts, flush out 
main supply tank, clean out gas 
lines, repack universal joints, repack | 
water pump packing nuts, adjust 
Necessary nuts, cotter 
pins and packings are furnished for | 
second combination without |! 
charge. 

If combinations No. 1 and No. 2) 
are done at the same time the 


ing of $1 over the total if the work 
is done separately. For eight-cylin- | 


| der cars the charge is $14 for the| 


Fackensack 


first 


Graham- Paige Dealership | 


|Edwards Motor Company. 
vice-president of the | 


Reo 


McCrane Auto Co 
781 Passaic Street 


Te 


a, M2 y 


¢ 


hy 
; 1 
Hackensack | 


at Teur Serotee for Ang Car 


Plumouth 


zi] 


Brake Service Station 


Willige Knights and Witige 


100 Moore Street 
Te 2.2688 


Hackensach 


flackensack 


BIH McDonnell 
The Spectatios 


ST 


Werner Auto Sales 


26-30 Johneom Avenas 
Hackensack, N J 
Tw. teen |. 


AUTOMOTIVE INDUSTRY of Hackensack, N. J., sprung an innovation in advertising in New Jersey 
The spread attracted considerable attention and much 


combination and $21 for 
two together 

As a postscript under Mr. Lais- 
ter’s signature on the form letter is 
a note to the effect that the dealer- 
ship will do a simonize job, dress 
top, touch up all rusty spots and 
restripe body for the sum of $10, 
adding that reasonable prices are 
charged for fender and body repairs 
and paint work. 


FRANKLIN SALES COMPANY 
OPERATES AT MILWAUKEE 


Wis., Jan, 13.—The 
Franklin Sales Company, 
tributor for Franklin 
for Wisconsin and upper Michigan, 
operating as a division 


Milwaukee, 


is 
George 
R. Lindblom, 
Edwards company, 
Franklin cars will 


stated that 
be serviced 


SACKETT MOTOR SALES CO. 
TO HANDLE FINANCING 
Louisville, Ky., June 13.— 
Sackett Motor Sales Company, 
South 5th St., here, for 


655 


has 
discontinued the used car 


| Dobson 
Salle. 


| way, 


the 


new dis- | 
automobiles | 


of the | 


in | 
the shops of the Edwards company. | 


The | 


3 


Dividends 


DEALER ra 
___._DOINGS 


SMITH AUTO CO. ADDS 
OAKLAND-PONTIAC LINE 
Omaha, Neb., Jan. 13.—The Smith 
Auto Company, 1102 North 18th St., 
has taken over the Oakland-Pontiac 
dealership in this territory, starting 
with the first of the year. The firm 
has been used car dealer for the 
past seven years. Harry and Arthur 
Smith will manage the business. 





FRANKLIN CO, OPENS 


JERSEY CITY QUARTERS 

Jersey City, N. J., Jan. 13—The 

Franklin Company of Hudson Coun- 

ty has opened its sales and service 

headquarters at 667 Montgomery 

St., Jersey City. Frank Hoonan is 
organizer and president. 


GOAD CO. CONSOLIDATES 
WITH BYRON MOTOR CO, 
San Antonio, Tex., Jan. 13.—Con- 
solidation of the Goad Motor Com- 
pany, Cadillac-La Salle distributor, 
with the Byron Motor Company, dis- 
tributor for Oakland-Pontaic cars, 
has been announced by Tom J, 
Goad, president of the company. 
Headquarters will be maintained at 
the Goad Building, 317 Lexington 
Ave., with C. J. Bender in charge of 
Oakland-Pontiac sales and J. J. 
in charge of Cadillac-La 


'STOCKELL MOTOR CAR CO. 


ADDS OLDSMOBILE CARS 
Nashville, Tenn., Jan. 13 (UTPS). 
Stockwell Motor Car Company, 

Cadillac-La Salle dealer, 1503 Broad- 
has added Oldsmobile to its 
lines. 


you like to sell 
fine-car quality 
at low. 
competitive prices, 
yet 

profitable prices? 
That's but one 
advantage 


of the 
Oakland - 
Pontiac 
franchise 


OAKLAND 8 
PONTIAC 6 


Oakland Motor Car Co 
Pontiac, Mich. 
Division of General Motors 


the past | 
| several years operating a used car | 
and some new car business, also an | 
{automobile financing business, 
business | 


and will hereafter handle financing | 


of new and used cars, and loans on 
cars exclusively. 


CLASSIFIED ADVERTISEMENTS 
IN THE AUTOMOTIVE DAILY 
NEWS BRING RESULTS 


Making new 
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The Verdict of seis Show 


O any one who has been attending automobile shows 
over a term of years, each exhibition has an atmosphere 
all its own. Sometimes the “feel” that one gets is one of 
optimism, occasionally one of overconfidence and again one 
of definite pessimism. Last year’s show had an atmosphere 
of fearfulness. Public and dealers alike were too busy won- | 
dering what was going to happen to put their minds fully | 
on the business in hand. : 
At the 1931 show in New York, the thirty-first in a 
distinguished line, the atmosphere of optimism, or perhaps 
it would be nearer to say “hope,” was unmistakable. This 
pervaded the executive meeting of the manufacturers, dealer 
gatherings and the general public which visited the show. 
The fact that more cars were sold at retail at the Palace is 
not in itself so important, but it does serve as an indication. 
If the show crowds are buying more cars, the general buy- 
ing public, when the active sales season comes along, will 
also buy more heavily than it did last year. 
Companies which have produced attractive lines, offer- 
ing good value, have found an immediate response. To name 
just a few, Auburn, Willys-Overland, 


offerings. 

The buying impulse spread from the public to the dealer 
organizations. Sales executives reported dealers willing to 
place orders on a very satisfactory basis. Auburn, for in- 
stance, reported a gain in dealer orders of considerably over 
100 per cent. of the 1930 show record. 


The industry has reason to feel satisfied with the ver- | 


dict of the New York show. All eyes will now turn toward 
Chicago, always an important dealer gathering. If the 
Chicago show confirms the verdict of New York, the year 
1931 has gotten off to a flying start. 


Estimates of Registration 
CCORDING to the best available estimates, there were 
registered in this country on January 1, 1931, 26,718,- 

000 vehicle units, which compares with 26, 501, 000 on the| 
same date last year. While this represents a numerical gain 
in the actual number of units in use, our population in the 
meantime has gained faster. At the beginning of 1930, we| 
had a car for every 4.58 persons in the country; this year the | 
average is a vehicle for each 4.61. 

If we needed proof of a delayed buying condition during 
1930, this certainly is definite. Since the industry began, | 
each year until 1930 has seen a decrease in the figure show- 
ing persons per car in the country. And yet, oddly enough, 
this condition is a definite promise of better sales next year. 

President Hoover in his greeting to the industry during | 
show week remarked that the motor vehicle is a definite 
part of American life. It is. We use motor cars in every | 
phase of our business and social life. Our whole scheme of | 
things is based on the intimate personal transportation sup- 
plied by the motor car. To decrease our use of this transport 
agency is to go against the whole trend of modern American | 
life. We have actually decreased our individual use of the 
motor vehicle, when we allow persons per car to increase. 

No one needs to be told that this is a temporary condi- | 
tion. We are not abandoning what has come to be an| 
American ideal. The pause is temporary, and in 1931 we | 
shall see the equation of persons per car decrease again, as | 
it has been doing across the term of years from the beginning | 
of the century to the end of 1929. 


ROM the Census Bureau we learn that the six New| 

England states, Connecticut, Rhode Island, Massa- | 
chusetts, Vermont, New Hampshire and Maine, have 7 per | 
cent. of the total population of the country. At the same| 
time, they account for 9 per cent. of the national income, 14 
per cent. of the total savings bank depositors and 16 per 
cent. of the total savings bank deposits. Canny New Eng- 
Jander is a term that still means something. 


| at 
| Street. 
| twenty-first annual display of cars 
in this city. 


' Commerce 


Oakland-Pontiac and | 
Oldsmobile got an instant buying response to their new | 


| 19-23—Detroit, 


| 21- 


| 24-31—Altoena, 
| 24-31—Allentown, 


| 24-31—Clcveland. 


| 28-31—Harrisburg, Pa. 


|: Coming Shows. | 


WATERTOWN, N. Y. 
Watertown, N. Y., Jan. 


will be held February 4, 5, 6 and 7/| 
the state armory on Arsenal 
This year’s show will be the 


13.—The | 
1931 Watertown Automobile Show | 





BRIDGEPORT, CONN. 
Bridgeport, Conn., Jan. 13. — The 
Bridgeport Automobile Dealers’ As- 
sociation will hold its annual show | 
February 2-7, it has been announced. 
Henry L. Bishop, secretary, 
| charge of arrangements. 


is in| 


EAST ORANGE, N. J. 


East Orange, N. J., Jan. 13.—Curi- 
ous to examine the 1931 automobiles, 
several thousand persons attended 
the third annual automobile show of | 
the Oranges in the ballroom of the 
Hotel Suburban, here. William Or- 
chard, president of the Chamber of 
and Civics, made the 
opening speech. He urged the large 
crowd assembled early in the eve- 
ning to buy new automobiles now to 
stimulate trade. Charles B. Drew, 
chairman of the show, welcomed dis- 
tinguished guests, many of them city 
officials, specially invited to attend | 
the “community” party. 

LANSING, MICH. 

Lansing, Mich., Jan. 13.—As a re- 
sult of the courtesy of W. N. Frink, 
general manager of the Reo Michi- 
gan Sales, Inc., this city, is to have 
its first automobile show in two 
years. It will be held on the second | 
floor of the Reo Sales Building from 
today until January 17. It is Lan- 


sponsored by the dealers’ associa- 
tion. Sixteen dealers will display 
100 cars. 


OSWEGO, N. Y. 

Oswego, N. Y., Jan. 13.—Oswego 
| automobile dealers will hold their 
annual show in the state armory on 
February 25, 26, 27 and 28. 
dealer here wil] exhibit at the show. 


COMING EVENTS | 


| 
JANUARY 
| 10-16—St. Louls, Mo. 
ers’ show and convention. 
10-17—Buffalo, N. ¥. Automobile Show 
10-17—Milwaukee, Wis. Automobile Show. 
10-17—Philadelphia. Automobile Trade ASs- 
sociation annual show. 
10-17—Newark, N. J.- Automobile Show. 
11-17—Cincinnati, O. Automobile Show. 
| 13-17—Evansville, Ind. Automobile Show. 
| 17-24—Boston. Automobile Show. 
17-24—Detroit, Mich. Annual Show, Con- 
vention Hall. 
17-24—Hartford, Conn. 
at state armory. 
| 17-24—Moentreal, Can. National Motor 
Show of Eastern Canada at Stadium. 
17-24—Baltimere, Md. Automobile Show. 
17-24—Pittsburgh, Pa. Automobile Show. 
19-22—Chicago. 
Association convention 
water Beach Hotel. 
Mich. Society of Automo- 


Automobile Show. 


at Edge- 


tive Engineers’ annual meeting. 
19-24—-Omaha, Neb. Automobile Show. 
19-24—Elmira, N. ¥. Automobile Show at 

Armory, 
19-24—Niagara Falls, ¥, 

Show 
19-24—Omaha, Neb. Automobile Show. 
19-24—Louisville, Ky. Automobile Show. 
It —Rochester, N. Y. Automobile Show. 
22—Milwaukee, Wis. Wisconsin Petrol- 

eum Association meeting. 

23-24—Oklahoma City. Oklahoma Petrol- 

eum Marketers’ meet- 


ing. 
24-31—Chicago, Ill. 


Show. 

Pa. Automobile Show 
Jaffa Shrine Mosque. 
Pa. Automobile Show 
sponsored by Lehigh Automobile 
Trade Association. 
Automobile Show. 
DD. C. Automobile 


N. Automobile 


Associtaion 


National 


24-31—Washington, 
Show 
24-31—Albany, N. ¥. Automobile Show. 


24-Feb. 1—Leos Angeles. Automobile Show. 

£6-27—Chicago. National Automobile 
Dealers’ Association conventicn. 

26-31—Springfield, Mass. Automobile Show. 

26-3l—Syracuse, N. ¥. Automobile Show 
at Armory. 

26-31—Pertland, Maine. Automobile Show 
at Exposition Building. 

Automobile Show. 

29-30—Grand Ferks, N. D. North Dakota 

Division, Northwest Petroleum In- 

stitute meeting. 

7—San Francisco. Automobile Show. 


FEBRUARY 
| Jan. 31—Feb. %7—Twin Cities. Northwest 
Autcmobile Show, jointly spon- 


sored by St. Paul and Minneapolis at 
the Minnesota State Fair Grounds. 
2- 7—Scranton, Pa. Automol.ie Show. 
2- 7—St. Louls. Automobile Show. 
3—Minneapolis. Auto Trade Associa- 
tion convention. 
7-14—Les Angeles. Automobile Salon. 
7-14—Kansas City. Automobile Show. 
9-14—St. Petersburg, Fila. Automobile 
Show at Winter Garden. 
9-14—Duluth, Minn. Twin Ports Automo- 
bile Show, held by Duluth and Su- 
perior, Wis., dealers. 
9-14—Denver, Cele. Automobile Show. 
11-13—Chicage, Hl. American Society of 
Mechanical Engineers’ fue) meet- 


31-Feb. 


ng. 
14-19—Indianapeolis. Automobile Show at 


State Fairground. 
16-20—San Francisco. Society for Steel 


| depression continued throughout the entire year. 
‘year of frustrated hopes for al] the major industries, 


“a 


|sing’s ninth automobile show to be | during the year and consequently 


|of approximately 500,000 tons. 


Every | 


| 675,000 tons. 


National Roadbuild- | 





National Wheel and Rim | 





Automobile | 


at | 
|a sharp thorn in the side of the reclaimed rubber industry 
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Contemporary Comment 


HERE can be no regrets at the passing of 1930 among 
those associated in any way with the rubber industry. 


| Its quiet demise followed a long period of illness and suffer- 
|ing reaching back into the latter months of 1929, causing 
|grief and anguish to all concerned, 


It was one of those 
cases where every one looked upon the end with a sign of 


| relief and retained only a sad memory. 


In spite of many vigorous attempts on the part of gov- 
ernmental agencies and industry in general to stimulate 
business and bring about a revival of trade, the economic 
It was a 
and 
burdened with overproduction of both 


the rubber industry, 
suffered along with 


raw materials and finished products, 
the rest. 

Crude rubber sank to the lowest price levels in the his- 
tory of the industry. Opening on January 2 at 15% cents, it 
climbed to 164, cents in the third week of February, but 
dropped gradually to 7! cents in the first days of October, 
ending the year on December 31 at 85% cents. The year’s 
trading was characterized by a generally listless and dull 
buying interest, the volume of trading on the New York 
Rubber Exchange being especially low, only approximately 
70,000 lots changing hands, representing less than 240,000 
long tons. A new form of trading contract was adopted by 
the Exchange in April, differing in several respects from the 
contract in force since the organization of the market 
in 1926. The new contract called for delivery of one stand- 
ard grade of ribbed smoked sheet in amounts of ten tons 
instead of two anda half tons. Later in the year another new 
contract form was adopted, to be inaugur ated beginning with 
1931, which will eventually replace the old “A” contract. 

Crude Rubber Stocks Reach Record 

World stocks of crude rubber reached record high levels 
helped to depress the 
markets both here and abroad. By December, 1930, visible 
stocks throughout the world had risen to the enormous total 
Toward the end of the year 
production was beginning to show a decline, brought about 


| largely by the unfavorable market levels, but for the year 
| the total production from all producing centers of the world 


is estimated to reach approximately 825,000 tons, while it is 
expected that the total world consumption will fall below 
The drop in the United States consumption 
was particularly marked and for the full year will probably 
total only 380,000 long tons as against 470,000 tons in 1929. 

It was but natural under the circumstances that the 
plantation industry should suffer considerably from the sit- 
uation. Retrenchments and other economies, reduction in 
output and in several cases a total suspension of tapping 
have marked this important side of the rubber industry. 

The year is credited with being the-worst ever experi- 
enced by the plantation industry and reports indicate that 
the crop proceeds will not be sufficient to meet dividend 
demands except in special instances where favorable forward 
contracts had been negotiated. 

With the fall in the crude rubber market, together with 
a corresponding severe drop in cotton prices, it has been 
necessary for the rubber goods manufacturing industry to 
write off heavy losses in inventories of raw materials. A 
certain markdown is also necessitated in inventories of 
finished goods. 

Problems of merchandising and sharp competitive prac- 
tices, combined with the mail order and chain store trade, 
have continued during the year to harass the manufacturers. 
The announcement of various Standard Oil interests to mar- 


| ket a special brand of tires through controlled service stations 


has been a great blow to the independent tire dealer 
The low market price for crude rubber naturally proved 


and scrap dealers. Reclaiming plants of manufacturing 
companies have become white elephants and the ratio of 
reclaimed used in proportion to crude has steadily fallen to 
well below 40 per cent., the lowest since 1925. 

America’s export trade in rubber goods during the year 
reflected the world-wide depression and dropped sharply. 

Along with the difficulties experienced within the rub- 
ber manufacturing industry, chemical and machinery sup- 
pliers to the industry also suffered. Overproduction of 
carbon black in particular has brought about a severe situa- 


tion in that industry. 
On the whole, it was a bad year and its passing is with- 


out regrets. —Rubber Age. 


Treating National Western Metal | 7-14—Brooklyn. N. ¥. Automobile Show 

and Machinery Exposition. | 9-14—Wichita, Kan, Automobile Show at 
21-28—San Francisco. Automobile Salon. Forum. 
21-28—Quebee. Canada. Automobile Show. | 11-13—Detroit, Mich. Michigan Oil Men's 
22-March 1.—Los Angeles. Pacific Coast Association meeting. 

Transportation. Exposition at Los Angeles, Cal. 

Shreve Civic Auditorium, Oil Equipment 
Ia. Automobile Show Exposition. 

| 19-21—San Antonio, Tex. 

oO. Ohio 


Petroleum | meeting, American 
Marketers’ Association meeting. 


| Petroleum Geologists. 
24-March 1—Seattle, Wash. Automobile | 30-April 3—Indianapolis, Ind, Eighty-first 
Show at Civic Auditorium. 


: meeting, American Chemica! Society. 
25-March 2.—Camden, N. J. Automobile MAY 
Show. 


4- 9—Charlotte, N. C. 
vention, 
9-Aug. 9—Berlin, Germany. International 


Garage Exposition, 


o 


Second Annual 


16-22— 
and Engineering 
23-28—Des Moines, 

at Coliseum. 


24-26—Columbus, 


Sixteenth annual 
Association of 


Roads Con- 
MARCH Good 
6-15—Geneva, Switzerland. Eighth Swiss 
International Automobile Show. 





Cuiatale R eports| 
Will Be Presented 
At Sessions, Secre- 
tary Chivington 
Announces 


CHICAGO, Jan, 13. — Announce- | 

ment was made today by Deane | 
Chivington, executive secretary of 
the National Motor Truck Manu- 


facturers’ Association, that the or- | 
ganization will hold its most im- | 
portant meetings thus far during 
the week of the Chicago National 
Automobile Show. The sessions will 
convene at the office of the asso- 
ciation, 401 North Ogden Ave., as 
well as at the Blackstone Hotel, | 
where show headquarters are to be | 
maintained, They will start Janu- 
ary 26. 
Discussing the forthcoming meet- 
ings, Mr. Chivington, founder of the 
association and well known in the 
motor truck field, gave an insight 
inte its objectives and the progress 
that has been made. Complete re- | 
ports will be presented at the ses- | 
sions and will show that since the | 
inception of the association in June, 
1930, much has been accomplished. 
“One of the central features of the 
National Motor Truck Manufactur- 
ers’ Association is that its member- | 
ship is limited to regional truck 
manufacturers,” Mr. Chivington told 
a representative of Automotive Daily 
News. “Our purpose is primarily to 
improve the position of regional 
truck producers, and the association 
has no thought of any unusual ex- | 
pansion. 
“It appears that the standardiza- 
tion program undertaken will be 
launched early this year. The idea 
back of this standardization plan 
is that the three-ton truck model, 
for instance, produced by a member 
in one city will be identical in every 
particular with the three-ton mode- 
of all other members. The same will 
apply to trucks of other capacities. 
This will be entirely practical, be- 
cause there will be no competition 
among members in the 
regions. j 
“Our members are enthusiastic 
over the possibilities of the associa- 
tion’s plans, and we have also re- 
ceived favorable co-operation from 
purveyors of major units who met 
with our general comr-ittee for four 
days during December. We have 
every reason to believe that the as- 
sociation will result in unusual 
benefits to members, who comprise 
a general structure covering the | 
North American continent. 


R. R. LEADER URGES | 
CONCILIATION IN BUS | 
TRANSPORT HEARING 


various 


Chicago, Jan. 13.—Coming unex- 
pectedly as a climax in the testi- 
mony at hearings before the Inter- 
state Commerce Commission here, 
advice was given to railroads by one 
of their leaders that they should 
drop their attitude of hostility 
toward highway transportation de- 
velopment and adopt instead a 
policy ef conciliation and aid. 

The man who so suggested was 
W. G. Bierd, receiver of the Chi- 
cago & Alton Railroad, recently 
purchased and soon to become a 
part of the Baltimore & Ohio sys- 
tem. He pointed out that any rail- 
reads attempting to cramp or sup- 
press the use of truck and bus service 
on the highways make a serious 
mistake. This applies, he added, to 
efforts designed toward hampering 
the expansion of such operations 
through encouraging unfair limita- 
tions in size and weight of vehicles. 
He emphatically recommended that 
the railroads refrain from giving 
encouragement to legislative cam- 
paigns in that direction. , 

“If under fair regulation,” said 
Mr. Bierd, “the rails cannot com- 
pete, they must give way. There 
should be Federal control to unify 
the practices of operators in the va- 
rious states. Under such contrel the 
railroads could co-ordinate their 
train and bus passenger services, as 
well as their truck and less than 
carload rail service, in a way that 
would make the best possible trans- 
portation system. 
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‘Truck Makers Will Convene 


Edward Grant is | ville, Journal Square and the Mont- 
Station|gomery Street 
| WHOM a few days ago to herald its|line substitution, 
annual reception and dance which} Public Utilities Commission, 
| was held in the Community Center | gi 


“AUTOCAR CO. OPENS NEW | 
BRANCH AT SALISBURY, MD. 


Ardmore, Pa., Jan. 13.—The first 
factory branch to be established by | 
any motor truck company on the 
eastern shore of Maryland, south of | 


| Wilmington, has been opened by the 


Autocar Company of this city, | 
manufacturer of precision-built mo- 
tor trucks. 

The new branch, operating as the 
Autocar Sales and Service Company, 


lis located at Willow and West Main 
| Streets, Salisbury, Md. 


Charge of C. M. Hogarth, who has 
represented the Autocar Company | 
on the eastern shore of Maryland 
for the past few years. 


N. J. TRUCK OWNERS’ 
GROUP USES RADIOS | 


| president, 


of which 
broadcast over 


tion, 


Walter Nugent was | 


Saturday night. 
the air. | 


master of ceremonies over 


In the Bus Field 


SERVICE PERMITS 
N. J., Jan, 13.—The 


PUBLIC 
Jersey City, 
granting of the right to change four | 


routes by the City Commission, with | 


| the previous permission to substitute | 


on the Hudson line, will give the | 


|Public Service Co-ordinated Trans- | 


| port the right to operate sixty-three | 
|buses in Jersey City on five lines. 
|The permits allow forty-five buses | 


teen buses. 
cations of the Public Service, fifteen | 
| buses will be required on the Green- 
| ville line, 
others. 


During Chicé jicago Show 


line. The Hudson 
now before the 
would 
ivilege of operating eigh- | 

According to the appli- | 


and ten on each of the 


PROPOSE NEW SERVICE 
Portland, Me., Jan. 13.—If the 
Public Utilities Commission grants} 
the necessary permission, Carleton | 


It will be in| Public Service trolley lines to bus | C- Hiscock of Lewiston is to estab- | 


lish a bus line to operate between | 
| Brunswick and Portland and Au- 
gusta and Yarmouth. In addition 
| to the four terminals, the two lines 
| to be established would serve Hallo- 
well, Gardiner, Richmond, Bowdoin- 
ham, Topsham, Freeport, South 


Jersey City, N. J., Jan. 13.—The | to be operated on the four lines, | Freeport and Falmouth. A hearing 


New Jersey Truck Owners’ Associa- 


the Jackson Avenue line, the Green- 


will be held at the state house, Au- 


| 
gusta, January 


| by the Blue Bus Lines. 
| trips daily are made under the pres- 
|} ent schedule, but it is regarded prob- 
|} able that changes will be made to 


5 


—— 


— 


15 to consider the 


petition. 


TAKES OVER LINE 
Palatka, Fla., Jan. 13.—Florida 
Motor Lines has taken over the De- 
land-Palatka line formerly operated 
Two round 


fit in with the Florida Lines’ differ- 
ent schedules. The announcement 
was made by T. L. Osteen, Orlando, 
traffic manager. , 
GEORGIA 1930 REPORT 

Atlanta, Ga., Jan. 13 (UTPS).— 
Motor buses in Georgia traveled 
more than 14,750,000 miles during 
1930, and had gross’ earnings 
amounting to more than $3,250,000, 
according to a report just filed by 
the Georgia Public Service Com- 
mission. 


ome call it “roadability”— 


others call it “balance.” Whatever its name, 


it’s something motorists want—and some- 


thing they find in a car equipped with 
the New Budd All-Steel Body. They find 


that this car doesn’t weave on the road. 


It holds close on the straightaway and 


hugs tight on the curves. No skidding; 


no side-sway. The reason is that this body 


is designed integrally‘ with the chassis; 


it brings down the center of gravity. 


In addition, this new Budd Body makes 


the car lighter in weight without sacti- 


ficing strength—and is permanently quiet. 


EDWARD G. B : | ID ID MFG. CO. 


PHILADELPHIA 


AND DETROIT 
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AUTOMOTIVE 


[om ste earnings for the mainte-| INDIANA TRUCK OWNERS 
| Motor truck operators “pay more | WILL FIGHT PROPOSED 
“DRASTIC” LAW CHANGES 


| taxes per ton hauled than do the | 
| rail carriers. Motor truck equip-; 
Indianapolis, Ind., Jan. 13.—Motor 
| eae owners throughout the state | 


Dahl Refutes Charges 
Of Subsidized Truck 


ROCHESTER FORD DEALER 
ADDS TO PERSONNEL 


| Rochester, N. Y., Jan. 13.—The 
Archer Motor Company, one of the 
largest Ford dealerships in Monroe 
county, which late last week moved 


|ment pays a bigger percentage of 
| taxes per dollar assessed valuation 
| than any other property subject to 


Competition With Rails 


NEW YORK, Jan. 13.—Refuting 

the charges of subsidized trans- 
portation which have been repeat- 
edly made against bus and truck op- 
erators by railroad interests, T. R. 
Dahl, vice-president of the White 
Company, in a recent address be- 
fore the Minnesota Truck Owners’ 
Association, declared that commer- 
cial motor vehicles pay more taxes 


than rails set aside for maintenance. | 


In his address Mr. Dahl pointed 
out that motor trucks and buses are 
essential tools of business and said 
that any charge that bus and truck 
lines are subsidized mediums with 
which railroads must compete is a 
gross injustice. 

Mr. Dahl urged greater care in 
training drivers so as to bring about 
a better public appreciation of the 
part motor vehicles are playing in 
transportation., and urged still fur- 
ther effort to obtain legislative aid 
His speech in part is as follows: 

“We have been in the motor 
trucking business for about twenty 
years. We ought to be pretty well 
grown up by this time. I suggest 
wee take a look at ourselves. 

“We operate over the public high- 
way and are in daily contact with 
the private car operator. I believe 
we have no delusion as to what he 
thinks of us. In my opinion, he re- 
gards the motor truck as a road hog. 
a traffic hindrance and a general 
nuisance on the highway. It seems 
to me that we have been so busy de- 
fending ourselves against various 
kinds of attacks that we have not 
properly told the story of the motor 
truck to the shipper and the public. 
It is our own fault. 

“In the early days of our business, 
we did not realize that our drivers 
would make or break us in our re- 
lations with the public. Today we 
are engaged in educating our driv- 
ers and in encouraging, 
safety campaigns, their safe opera- 
tion of our equipment. The driver 
is being taught that he is not the 
king of the highway because of the 
size of his vehicle. 

“The point I wish to emphasize is 
that this job is never done. You 
must keep up your campaigns for 
driver education, and your safety 
campaigns, in order to accomplish 
results. All truck drivers, as a class, 
are condemned for the faults, mis- 
takes and discourtesies of a few 
drivers, and such drivers must be 
driven out of the business in fair- 
ness to the careful and efficient 
drivers and for the protection of 
your own business. 

“Of course, it is elemental that an 
antagonistic public opinion is trans- 
lated into tax levies and restrictive 
legislation, resulting in higher costs 
and less service to the shipper 


through | 


There is little use in discussing the 
fairness of regulation or the un- 
reasonableness of tax rates on 
motor trucks until that public opin- 
ion is converted to an entirely dif- 
ferent conception of the motor 
truck. 

“The National Automobile Cham- 
ber of Commerce is endeavoring to 
assist state truck organizations in 
painting in the public mind the pic- 
ture of the motor truck as an 
economic transportation facility 
serving the public. Its plans for 
driver education, safety campaigns 
and publicity on the use and serv- 
ice of the motor truck will be fur- 
nished without cost for use by all 
state truck organizations. The mo- 
tor truck must be taught manners. 
We believe through such efforts we 
can overcome the public prejudice 
against the motor truck. 


“Then it becomes our job to give: 


the public a new idea of the motor 
truck. It must be given the pic- 
ture of the use and service of the 
truck rather than its physical ap- 
pearance. Bear in mind, the jobs 
motor trucks perform are not un- 
derstood by the public which is not 
closely associated with the truck- 
ing business. The story of the in- 
numerable uses to which the motor 
truck is put, and particularly its use 
as an instrument for reducing costs, 
must be told repeatedly 
every available channel in order to 
word-paint this new picture of the 
motor truck. 

“Motor trucks and motor truck 
transportation have been much 
maligned and misrepresented in the 
matter of paying taxes for the use 
of the highway for its road bed. 
The accusation that motor truck 
transportation is subsidized by the 
furnishing of a free road bed has 
j}attracted much attention in the 
press. 

“As far as the claims 
highways are concerned, it 
ficient to state that motor 
and buses alone paid $250,000,000 fn 
taxes for the use of such highways 
in 1929. Common carrier trucks paid 
fourteen times the taxes paid by 
private passenger cars, and buses 
paid 23.6 times such taxes. 

“No less an authority than 
Thomas H. MacDonald, chief of the 
Bureau of Public Roads in the 
| United States Department of Agri- 
|culture, says that after an extended 
examination of motor truck taxes 
and railroad charges for mainte- 
nance of way and structures, ‘the 
commercial motor vehicle not only 
pays a very considerable sum for its 
use of the highways, but also, on 


of free 
is suf- 


| the average, it actually pays much 


more per ton of capacity than a 


typical well-kept railway sets aside 


AMERICA’S FIRST 
TRULY CONTINENTAL HOTE!t 


THE 


Sr. MORITZ 


50 


ON THE PARK 
Central Park South 
New York City 


Old world hospitality in the 
spirit of the new world; old 
world service with the newest 
of the new world’s comforts. 
A cuisine that is the essence 
of Europe’s finest, under the 
inspired direction of 


(Ray 


of Paris, London and the Rivieria. 


Rooms single or en suite, facing 
Cental Park and but a moment 


through | 


trucks | 


|cCan be operated as a systen\. 
| addition to this 82 per cent. of pri- | 
vately owned trucks, 11 per cent. are | 
and | 
| of | 
tation facilities to the general pub- | 


| Streets 


taxation in the United States. 
“The development of the taxation 
story always leads one directly into 
the question of competition with 
other transportation systems. This 
has been a favored subject of debate 
for the last decade. In my opinion, 
these arguments have not settled 
the question; for the reason that 


motor truck transportation is not a | 


transportation system in any way 
comparable with the railway system. 


A railway system operates over its} 


own fixed rails between fixed ter- 


mini, and the cost ang maintenance | 


of such system requires the invest- 
ment of such huge amounts of cap- 
ital that it has been considered nec- 
essary for the public good to regu- 
late it as a Monopoly. , 


“In contrast, I would like to draw} 


you a picture of a great organized 
national system of motor truck dis- 
tribution, operating throughout the 
land, furnishing a systematized, well- 
organized service to all people; a 
system as powerful and influential 


|aS our great railroad system, know- 


ing their rights and ready and able 
to fight for them, But that is merely 
day dreaming. 
truck systems. 
“Trucking as a business does not 
exist on any scale at all comparable 
with railroad systems. You may 
well ask how a flourishing 
service can exist without organiza- 
tion and consolidation into systems. 
The answer is simple, if not well 
understood. It is because trucking 
service is not a 
agency. It is merged with other 
processes of business enterprises. It 
is as completely under the control 
of business as a machine in the fac- 
tory. 
ness. How. 
veys of highway traffic reveal. 
“There are over 3,370,000 motor 
trucks in this country. They belong 
to no organized body. Eighty-two 


; per cent. of these motor trucks be- 


long to shippers themselves. They 
are privately owned. and most. of 
them are owner-driven. 
class of truck owners is the farmer. 
767,200 trucks are on the farms. The 
rest are owned by about 360,000 in- 
dividuals and concerns, giving us an 
average fleet ownership of less than 
four trucks. The florist, the farmer, 


the grocer, the plumber, the painter, | 
the dump truck owner, the trucker | 


who hires himself and his truck out 
by the day or the week, these are 


the types who largely furnish our | 


truck service. 
“The largest fleets of trucks com- 
prising 5,000 to 12,000 vehicles, and 


less than a dozen are in this class, | 
government or private | 
' 


are al] in 
service, except the fleet of the Rail- 
way Express Agency. Only two or 
three professional truck 
concerns own as many as 500 trucks, 
There is no way in which this tre- 
mendous number of motor 
In 


in 
course, 


engaged contract hauling, 


do not offer transpor- 


lic. This means that 93 per cent. 
of the motor trucks of the country 
are tools of business and not in any 
sense a part of any organized trans- 
portation system. They only do 
Such work as the _ shipper-owner 
wants done in his own business. 

“It is important to consider these 
facts regarding the ownership of 


; our motor trucks as it presents an} 

entirely different picture of the mo- 
| tor 
| transportation 
| compete 


truck. It is not an organized 
System that could 
with other transportation 


Systems even if it wanted to. It has 


| no similarity with such transporta- 
| lon Organizations 

of the motor trucks of the country | 
| are 


Only 7 per cent 


engaged in 
riage of goods, 
trastate 
mately 1 


the 
513 


commerce 
‘2 per cent, 


common 
per cent. 
and 

in 


car- 
in in- 


commerce, 
“Apply these facts, if you will. to| Motors, authorized Chevrolet deal- | 
: the | has | 


just opened an exclusive used car | 


any large city. Walk about 
and you will find motor 
trucks everywhere. Most of 
are light delivery wagons, dekvering 
merchandise from your stores. Per- 


There are no great 


truck | 


transportation | 


It is one of the tools of busi- | 
Completely this is true | 


The largest ! 


hauling | 


trucks | 


approxi- | 
interstate | 


the | 


them | 


|are preparing for an organized and 
determined battle against changes in 
| the present laws recommended by 


address to the Indiana _ general 
| assembly now in session. The truck- 
|men criticized the governor’s pro- 
| posal for regulatory legislation as 
| ‘a little too drastic.” 
| Principal actions urged by the 
|governor were the lowering of 
| weight limits on loads and the rais- 
ing of truck license fees. 

Tom Snyder, secretary of the In- 


| 
called here January 19, with opera- 


Gov. Harry G. Leslie in his opening | 


into its new sales and service build- 
ing at 350 Monroe Ave., has an- 
nounced the augmenting of its per- 
sonnel. M. C. Swarthout, formerly 
sales manager of the Rochester- 
Franklin Motors, has been appoint- 
ed manager of the new car depart- 
ment. L. P. Bennett is the new 
manager of the used car department, 
while H. Newton Jakeman has been 
named field manager. Arthur Buck- 
ingham will continue as manager of 
the service department. 





tors of large truck fleets and indus- | 


| tries using trucks represented. The | 


| association will oppose particularly 
| the increase in fees and the reduc- 
| tion of load limits, he said. 

laws as following the standards 
|tee of the automotive industry and 
by the Hoover safety 
any branded as erroneous propa- 


} 


| their share of taxes. 
He poined out that the normal 
|two and one-half-ton truck pays 


| from $275 to $300 a year and that 


|/no other mechanism pays so large} 


ha proportion of its value in taxes. 


| This figure included the 4-cent gaso- 
| line tax. 


CHINA SHOWS GAIN 
IN BUS AND TRUCK 


| LINE OPERATIONS | 


Special from A. D. N. Washington Bureau 

Washington, Jan. 13.— China is 
moving right along so far as motor 
bus transportation is concerned, ac- 
cording to a statement issued by the 


merce. 

While it is not possible to exactly 
estimate the number of motor bus 
companies now operating in the 
Flowery Kingdom, a list of the com- 
panies in operation prior to the 1930 
military struggles indicates that 267 
private bus organizations and pro- 
vincial bus services are in operation 
over an aggregate of 20,000 miles of 
highways. At the end of 1929 total 
of 6,410 buses were in operation, 
having arisen from 632 in 1925, 1,016 
in 1926, 2,501 in 1927 and 4,149 in 
1928. 

Motor transportation has been 
| confined almost entirely to the oper- 





long-distance commercial 
in a few instances on a large scale. 
| The year 1930 has seen the wholesale 
|}commandeering of motor bus trans- 
portation equipment, governmental 
| and private, with the resultant com- 
| plete suspension of service in a num- 
ber of areas. This military . inter- 
| ference has severely retarded the de- 
velopment of bus transportation in 
the opinion of a number of Chinese 
business men. 


MASS. SEEKS REPEAL OF 
COMPULSORY INSURANCE 


Boston, Mass., Jan. 13.—Repeal] olf 
the present compulsory automobile 
insurance law is asked for in a bill 
| filed with the Legislature on peti- 
tion of the Massachusetts Chamber 
of Commerce. 

In its place the 
| adoption of the best 





chamber 


United States Department or Com- | 


committee | 


'_MASSACHUSETTS SALES 


diana Motor Truck Association, an- | 
nounced a state conference would be | 


DECREASE DURING 1930 


Boston, Mass., Jan. 13.—Contrary 
to the experience of all previous 
years except one, motor vehicle 
registrations in Massachusetts for 


Mr. Snyder defended the Indiana | the fiscal year ended November 30, 


last, show a loss from the previous 


fixed by the uniform code commit- | ¥°3"- 


Passenger car registrations 
reached 890,114, a drop of 13,534 
from the banner year 1929, but 105,- 


| ganda that motor trucks do not pay |661 ahead of 1928. Commercial cars 


reached a new peak, however, in 
1930, with a total of 114,918, against 
113,268 in 1929. Motorcycle regis- 
trations dropped from 6,168 to 4,642. 
This is a 50 per cent. decline in the 





past five years. A total of 1,027,795 
persons hold Massachusetts driving 
licenses. 


|AMARILLO A. A. ELECTS 


| ganized in 1920. 


J. N. RIGGS PRESIDENT 


Armarillo, Tex., Jan.13.—At a re- 
cent meeting of the Armarillo Auto- 
motive Association here J. N. Riggs 
of the Panhandle Motor Company 
was elected president for the year of 
1931, and G. C. Odom of the Ama- 
rillo Oldsmobile Company was 
chosen vice-president. 

The Amarillo Association was or- 
Plans are being 
formed for the spring automobile 
show. 


CHURCHILL-HALL, INC., TO 
DIRECT MERCER ADVERT’G 


Elkhart, Ind., Jan. 13.—Mercer 


| Motors Corporation, here, recently 


have 
Inc., 


appointed 


reorganized, 
50 Union 


Churchill-Hall, 


| Square, New York, to direct the ad- 


vertising of the new Mercer line of 
| motor cars, which includes eight 





urges | 
features of | 


models, all straight eights, with 


ation of passenger bus services, with | semi-custom built bodies. 
freight | _ Prodt | 
services only having been attempted | deliveries are planned within a few 


Production is now under way and 


weeks. New dealers are now being 
| appointed throughout the country. 


| 

PLANS EXTENSIVE CHANGES 
Willard, O., Jan. 13 (UTPS).—R. 
|C. Blake, the local Ford distributor, 
|has purchased the sales room and 
service station which has been oc- 
cupied by him for nine years, and 
will make extensive changes and 
improvements. The building is a 
two-story structure. The building 
will be fireproofed and the rear of 
the first floor will be given Over to 
| the service department. 





AUTOMOBILE MEN 


| 
| 
| 


financial responsibility and demerit | 
| rating laws in force in other states. | 
The substitute law would apply to} 
residents and non-residents alike, | 
and everywhere in the state, on pri- | 


| streets. 


| CHEVROLET DEALER OPENS 
CHICAGO USED CAR STORE 
| Chicago, Jan. 13.—Rooseve lt 


er at 3838 Roosevelt Road, 
store several doors east of its 
main establishment, at 3832 Roose- 
|velt Road. Harry M. Glasser, 


as- Single 


| vate ways as well as on public! 


7th Ave., 51st St., New York 


1000 ROOMS ~ 1000 BATHS 
Each With Bath and Shower 
Circulating Ice Water — Servidor 
RADIO IN EVERY ROOM 


DAILY RATES 
Double 


$300 $450 


from the city’s amusement and 


i haps r severs soci ast ten years with 
business sectors. ps one or several delivery com- | sociated for the pas y 


panies could do this job cheaper.|C. J. Dempsey, Inc., Ford dealer | 
But some of your merchants profit jen the west side, has been appointed | 


from the advertising value of spic general sales manager of the new | 
used car department of Roosevelt 


Motors. | 


ROY MOULTON, Mgr., CiRcle 8500 


(Continued on Page 12) 
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$12,000,000 Expansion 
Plans for Plants in 
2 New York Counties 


Syracuse, N. Y., Jan. 13.—Indus- 
trial concerns in Syracuse and Onon- 
daga county have expended or 
planned expenditures of more than 
$12,000,000 in anticipation of ex- | 
panding production in 1931. 

The R. E. Dietz Company, manu-, 
facturer of lanterns and automotive | 
lighting equipment, closed its plant 
in Brooklyn, N. Y. All machinery | 
and equipment has been removed to 
Syracuse and when installed in the 
local Dietz plant will result in dou- 
bling the normal working force of 
the company here. 

A group of local business men 
formed the Syracuse Gear Corpora- 
tion during the past year. This con- | 
cern has taken over the business | 
and assets of the New Process Gear 
Corporation and the Adams Axle 
Company. Plans are under way for | 
improved operating schedules early | 
in the first quarter of the current 
year. 

A portion of the former plant of 
the United States Hoffman Machin- 
ery Company has been acquired by 
the Doyle Machine and Tool Cor- | 
poration, which has work nearing | 
completion on alternations for its | 
use as a machine shop. 

The Franklin Die Casting Com- 
pany, which last year acquired the 
business of the General Die Casting 
Corporation, Reading, Pa., plans 
soon to remove the plant and equip- 
ment to Syracuse, where the busi- 
ness will be combined with that of 
the Franklin Company. 

The Rollway Bearing Company 
early in 1930 stepped up production 
schedules 30 per cent. This increase 
in output has been steadily main- 
tained throughout the year and in- 
dications point to a further revival 
in working sheets early in 1931. 

The Brown Manufacturing Com- 
pany, maker of shackle bolts, nuts, 
etc., expects to step up output ap- 
preciably as soon as the automobile 
manufacturers get into production 
on a quantity basis. 








Foreign Trade 
Opportunities 


Washington, D. C., jan. 13.—For- 
eign automotive trade opportunities 
just announced by the automotive 
division of the Bureau of Foreign 
and Domestic Commerce of the De- 
partment of Commerce are listed 
below. 

Additional information may be 
obtained from the bureau and its 
district and co-operative offices by 
duly registered firms or individuals 
upon written request, giving the op- 
portunity number. 

49382—Berlin Germany; purchase 
or agency for automobile acces- 
sories, parts and garage and service 
station equipment. 

49384—Berlin, Germany; purchase 
or agency for automobile accessories 
and parts. 

49381 — Helsingfors, Finland; 


IN THE ACCESSORY 
AND SERVICE FIELD 


STATE LEASES GARAGE 

Trenton, N. J., Jan. 13.—For stor- 
age and minor repairing of auto- 
mobiles and trucks used in road 
construction work in North Jersey, 
the State Highway Department has 
negotiated a lease of a garage at 50 
Earl St., Newark, with the Blan- 
chard Securities Company, Inc., for 
a year at $6,250 or, at the rate of 
50 cents a foot. 
from year to year, taking effect 
November 1, Jast. 


NEW TIRE CONCERN 
Ridgewood, N. J., Jan. 13.—The 
Nine-Nine-Nine Tire Company, to 
deal in tires in Ridgewood, has been 
formed by Irving W. Mittag, James 
S. Mittag, Jr.. and Winifred G. 
Mittag, Ridgewood. 


COLONIAL EXPANDS 


Elizabeth City, N. C., Jan. 13.— 


| The business of the Pasquotank Oil 


Company in this vicinity was taken 


over by the Colonial Oil Company, 


Under provisions | 
of the agreement, the lease will run | 





distributor for Purl products, in 
North Carolina and Virginia, it was 
announced recently. George C. 
Dodge of this city, formerly con- 
sulting engineer in the construction 
of the Wright Memorial Bridge, will 
be the company’s new representa- 
tive here and will have charge of 
developing its business in this area. 


NEW GOODRICH STORE 

Jacksonville, Fla., Jan. 13.—A new 
Goodrich Silvertown, Inc., store at 
the corner of 6th and Main Streets, 
has been opened. J. W. Rankin will 
be in charge of the new station. 
|L. M. Lipsey is manager of the 
| Jacksonville stores. 


MOVING BODY SHOP 

| Dubuque, Ia., Jan. 13.—O. Ber- 
| wanger and H. Faye, conducting an 
| automobile body and fender straight- 
shop at the foot of 4th Street, are 
to remove to 450 Central Ave. in a 
garage location that will double 
space February 1. 


FORM GARAGE COMPANY 
Asbury Park, N. J., Jan. 13.—The 
Red Bank Garage Company, Jnc., 
has been formed here by Vincent P. 
Keuper, Spring Lake; Louis 





Ocean Grove. 


|} ening, Duco and vitralite finishing | 


F. | 
Fischer, Belmar, and Haydn Proctor, | Another feature will be a bX.kfast | low 50,000 per year since 1929 until 
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Hardware Group Plans 
30th Annual Convention 


Philadelphia, Jan. 13—The Penn- 
sylvania and Atlantic Seaboard 
Hardware Association, with 5,000 
hardware merchants on its mem- 
bership roll, will hold its thirtieth 
annual convention in the Commer- 
Museum, 34th below Spruce 
St., February 9 to 13. 

W. B. Allen, Palo Alto, Cal., presi- 
dent of the National Retail Hard- 
Association, of which the P. 
A. S. H. A. is a unit, will address 
the gathering, as will G. Sumner 
Wilson, national president of the 
hardware jobbers; Saunders Norval, 
president of the Remington Arms 
Co.; Russell J. Atkinson, of Brook- 


lyn; E. B. Gallagher, manufacturer, | 


of Norwalk, Conn.; Carl W. Ditt- 
man, New York, editor 
Hardware; Grant Wright, Philadel- 
phia, secretary of the Eastern Im- 
plement Dealers’ Association, and 
Philip R. Jacobson, sales expert and 
store planner. 

A feature of the convention will be 
a model hardware store, completely 
stocked, staffed and doing business. 


session on February 10, at’ which 


fo owenk Scan ‘a 


Your right foo 


IS 


‘the boss” 


of Good) 


7 


— 


members will participate in the dise 
cussion of business problems. 
Charles W. Scarborough, Piits- 
burgh, a past president of the as- 
sociation, will bring on a party of 


| several hundred dealers and their 


families from the western part of 
the state. 


R. W. ORR NAMED VIRGINIA 

DISTRIBUTOR FOR NASH 
| Springfield, Mass., Jan. 13.—Ralph 
W. Orr, who has been the distributor 
for Nash automobiles in this terri- 
|tory since 1920, has been appointed 
| distributor for Nash cars for the 
| state of Virginia and for wholesale 
| distribution in the District of Co- 
|}lumbia and the lower half of Mary- 
|land. He will be located ut 1522 
| 14th St., N. W., in Washington, D.C., 
| where the company will occupy the 
/entire three-story building. 


| NORTH CAROLINA SALES 
TOTAL 40,303 IN 1930 
| Raleigh, N. C., Jan, 13.—North 
| Carolinians last year bought fewer 
new automobiles than in any year 
|since 1924. Sales for 1930 totaled 
| 40,303, as compared with 173,789 in 
1929, Sprague Silver, director of the 
|Motor Vehicle Bureau, announced 
jrecently. Sales had not fallen be- 


1930. 


— 


Imagine driving a big truck or bus, fully loaded—and with an 
easy pressure on the brake pedal, controlling that great momen- 
tum; surely, easily. 


agency for automobile brake lining. 

49459—Berlin, Germany; agency 
for automobile oil and gas gauges, 
speedometers, etc. 

49383—Berlin, Germany; 
for automobile parts 

49385—Rotterdam, Netherlands; 
purchase for automobile and truck 
motor test benches and growler 
testing. 

49142—Buenos Aires, Argentina; 
agency for automobile accessories. 

49192—-Vienna, Austria; agency 
for automobile accessories. 

49193—Winnipeg, Canada; agency 
for automobile accessories. 

49140— Mexico City, Mexico; 
agency for automobile accessories, 
parts and electrical supplies. 

49138—Berlin, Germany; agency 
for automobile accessories, parts and 
tools. 

49179—Neuilly, France; agency for 
automobile accessories and hard- 
ware. 

49143—Duisburg, Germany; agency 
for automobile accessories and parts. 

49194—-Stuttgart, Germany; pur- 
chase and agency for automobile 
accessories and tools. 

49141—Sao Paulo, Brazil; agency 
for automobile axles, drive and pin- 
ion shafts, brake drums. etc. 

49139—Toronto, Canada; agency 
for automobile heaters, warm air, 
water; electric. 


agency ‘a . - - 

That’s exactly the picture for the driver who has a B-K Vacuum 
Power Brake to rely on. His right foot is ‘‘the boss;’’ in full control. 

B-K equipment is the easy, economical way to make any brak- 
ing system a power brake. It’s a simple compact unit which uses 
as braking power the vacuum created by the intake manifold. 

A number of leading truck and bus builders and operators, alive 
to the critical need for more brake capacity, have adopted B-K 
Vacuum Power Brakes as standard. Their cost sheets show 
clearly the big operating savings you may expect. 

B-K equipment is easy to install on any truck, bus, car, tractor, 
trailer; without change of original brake system. 


Your territory may be open for our distributor’s franchise — 
highly profitable. Better find out about it. Write us. 


BRAGG-KLIESRATH CORPORATION 
Queens Blvd. & Harold Ave. LONG ISLAND CITY, N.Y. 


(DIVISION OF BENDIX AVIATION CORPORATION) 


A BENDIX PRODUCT 
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Problems of Transmission |BOOSTERS BOARD |New Flexible Shaft Machine 
Incorporates Two Shafts 


Design 


The following, in part, is the third 
installment of a discussion of the 
problems of transmission design 
which was prepared by R. Dean- 
Arverns, A. M. I. A. E., and which 
appeared in a recent edition of the | 
British publication, the Automobile | 
Engineer. It will appear serially in| 
the Automotive Daily News. 

The graphic method of analysis of | 
bearing loads has the twin merits of 
accuracy and simplicity. The posi- | 
tion of gears in second speed is/| 
utilized in calculations of these} 
loads, as from practice it has been | 
found to give dimensions of bearings 
which operate satisfactorily, while | 
they are not unduly large in diam- 
eter. Additional weight and ex- 
pense would result should a lower | 
speed be used for this purpose, and 
it is not considered necessary on ac- 
count of the short operating periods 
in a speed lower than second gear. 
The procedure to be adopted is as 
follows: 

(1) Determine the maximum en- 
gine torqueat from h.p. and r. p.m. | 

(2) Calculate tangential force at 
pitch line of gears. 

(3) Find the force normal to tooth | 
contact. 

(4) Divide this normal force into | 
components parallel and perpendic- | 
ular to the shafts. 

(5) Calculate the load imposed by 
each component on each bearing. | 

(6) Sum up with regard to direc- 
tion and magnitude for each 
bearing. 


| 


Fig. 


Items (2) and (3) are best illus- 
trated graphically (figure 4.) As- | 
sume the teeth possess 20 degrees | 
pressure, angle AB represents the 
tangential load upon the teeth due 
to engine torque. 

Ww 12 

R 
where W- engine torque an d| 
R~— pitch radius of driving gear. AC | 
to scale equals the tooth pressure | 
W x 12 
R cos 20° 
whilst AD denotes the frictional | 
force in the’ plane of the contact | 
surface, due to the part slide and 
part roll, as previously explained, 
which occurs until the teeth are in 
full mesh. The angle CAE may be 
taken as 4 degrees for graphical 
purposes. Thus the resultant reac- 
tion AE of the tooth surfaces of any 
pair of 20 degree pressure angle 
gears may be stated as being 

W x 12 


AB 


AC 


R cos 24° | 
The expression is approximate as 
CE is not in the same straight line | 
as BC. The component AF is that 
force which tends to separate the | 
shafts. 


Geor' 
Brg? 4 
f 
os'f f | i“ 
vel] 


AE 


Gear4 


| 


Gear2 


| equal to 


be an opposite reaction to the direct | 
load imposed upon gear No. 2. The | 
load imposed by the small constant 
mesh pinion is carried by bearings | 


Brg2 Sear! | 


' i + | 


wh 
? 


Rcos | 
Fig. 


| 
‘ | 
0 
5¢ | 
1 and 2, the shank portion being 
treated as a beam with overhang- 

ing load (Fig. 5c). 
Taking moments about B we have 

wi2 BC ° 
Me Sts cccecctllccerrmntnein SE tet 


R cos 24° AB 


~s 


|as the load on bearing No. 1, and| bers to represent them. 
of the year he had received 150 re- 


load at B on bearing No. 2= 
Wi2 AC | 
R cos 24° AB | 
A portion of the load on gear No. 4} 
will also be transmitted to bearing | 
No. 2, since virtually the two gears | 
are Gn the same shaft and the loads 
are therefore inversely proportional 
to the two radii. The tangential | 


| merous lines. 


PLACEMENT PLAN 
IS BEING PUSHED 


Employment Committee 
Chairman Writes to 


400 Manufacturers 

HILADELPHIA, Jan. 13. 
P —The board of gov- 
ernors of the Automotive 
Booster Clubs International, 
whose president is Charles H/ 
Baur of this city, and the 


chairman of whose employ- 


ment committee is Ralph E. 
McConnell, also of Philadel- 
phia, is actively engaged in 
finding employment for direct 
factory representatives. 

On December 10, Mr. McConnell, 
from his office at 401 North Broad 


| St., sent 400 letters to as many man- 
|ufacturers in an effort to put them 
{in touch with capable booster mem- 


By the first 


plies, finding that positions were 


open for twenty men to take on nu- 


Replies are still com- 
ing in, which indicates that the 
manufacturers are offering hearty 


co-operation. The office is now try- 


ing to fill these positions with the 
right men, making use of an em- 
ployment application for the pur- 


| pose. 


4 


W12R, | 

P cee 
RR, 
and using a similar construction to 
| 


} 
| 


| requirements 
swift contact is made with nearly a) 


wiz t . 

wit. 

#08240 
a 


\ 


Fig. 5b 


that applied in Fig. 5b, we get the | 
actual pressure between the teeth) 


| 
RR. cos 24° | 
The construction is shown in Fig. | 
5d. 


(Continued on Page 12) 


Cadillac 


Arkansas | 


‘Mlinois | 


As an example illustrating the} 
method suggested to ascertain bear- 
ing loads, Fig. 5a represents the 
constant mesh gears and the second | 
speed gears in mesh. The direction 
of the loads caused by the tooth 
pressures is shown at the center of | 
the gears and since No. 1 is the 
@river, the load at this point will 


N. Dakota 
Total 
Ark.,’29_ 
m1, ’29 
N. D., 29 
Total, ’29] 23) 268| 
Not in production at that time. 


* 
| 


50| 


This application card gives such 
information as the name and ad- 
dress of the applicant; age; whether 
married or single; present connec- 
tion and its duration; last connec- 
tion and its duration; territory pre- 
ferred; salary or commission pre- 
ferred; full or part time preferred; 
lines to be checked for preference, 
including equipment, parts, acces- 
sories, chemicals and “no prefer- 
ence”; applicant’s signature, mem- 
ber of what booster club, by number; 


| date; listing of employment for last 
; load at the pitch line of gear No. 4= | five years, or references, and re- 


marks. 
Following is the form 
mailed to manufacturers: 
EMPLOYMENT PROBLEMS 


The matter of securing capable 
representatives for 
of automotive equipment, parts and 
supplies, has been greatly simplified 
by the Automotive Boosters Club 
movement, and today it is just a 
matter of a few moments, in which 
are stated, 


of letter 


thousand proven men, banded to- 
gether seeing that none of their 
number are out of employment. 

There is no charge to either party 
for this service. 


Should you now have a vacancy | 


in any section of the country, or 
should you plan upon any change 
or addition to your organization, I 
trust that you will drop me a line 


| stating just what is required, the 


territory to be served, and a brief 
outline of compensation, and I as- 


| sure you that careful consideration | : : 
requirements will be ex-| proved by the industry for publica- | tires, is now available, according to 


of your 
tended and every effort made to 
secure for you the exact type of 
man that is required 


C 


Chevrolet 
Chrysler 


97} 
16| 


467; 


2| 


645 | 68} 485) 


manufacturers | 


before | 


maT 
fart! ff, 


Keller Two-Shaft Flexible Shaft Machine 


| The Keller Mechanical Engineer- 
ing Corporation, Brooklyn, N. Y., has 
| introduced a new flexible shaft ma- 
| chine employing two shafts. The 


| first shaft, for ordinary work, uses | 


| tools with ,'s to 1, inch shanks and 
|operates at four speeds, ranging 
| from 875 to 3,500 r. p. m. The second 
| shaft, which is the upper and lighter 
|shaft, is for high speed operation 


|and has a range from 5,250 to 10,500 | 


|r. p. m., and is designed for use on 
| delicate work with small burrs and 
| grinding stones. The light shaft as- 
|sembly may be attached to any 

Keller-Flex machine with four 
| speed pulleys. 

To accommodate the shaft and 
| small grinding stones, a neW, small- 
er hand piece has been made. It is 
|of light construction, but is strong 
and rigid, with no play in the spin- 
dle, due to the employment of self- 
adjusting ball-bearings, it is claimed. 
The outside diameter of the hand- 
piece is 34 inch. The bearings are 
protected by felt washers. 

The larger shaft may be left on 
;}the machine for coarser work, so 
that a change may be quickly made 
from one to the other. The small 
shaft may also be used on a jack 
shaft pulley and small burrs and 
rasps used at speeds from 875 to 
3,500 r. p. m, 


RECOMMENDED PRACTICES ON 
ABRASIVE GRAIN SIZES 

The division of simplified practice 

;}of the Bureau of Standards, an- 
nounces that the simplified practice 
|recommendation covering allowable 
|limits for the sizing of aluminum 
|oxide and silicon carbide abrasives 
|for polishing uses and grinding 
|wheel manufacture has been ap- 


|tion as an effective program. 
| It is expected by those in the in- 
dustry that the adoption of this 


UMULATIVE NEW PASSENGER CAR 


Franklin 
Gardner 


11| 
1| 


35] (189) 


39] 194 


recommendation will stimulate simi- 
lar study of other kinds of abrasive 
grains and subsequent formulation 
of additional simplified practice 
recommendations in this field. 


CAMPBELL OFFERS | 
LU-BRI-CANT 


Campbell's Lubricant Company, 
Newark, N. J., 1s marketing a top 
| cylinder oil known as Campbell’s 
Lu-Bri-Cant which differs in use 


'from the usual oil of this type in 
that it is added to the fuel in the 
main tank rather than by an -aux- 
iliary means. It is claimed that 
when mixed with gasoline the flash 
point is raised considerably so that 
the burning off of the gasoline in 
the combustion chamber leaves the 
lubricant to take care of, the lubri- 
cation of the top cylinder walls, 
pistons, rings and valve stems. 

The Lu-Bri-Cant, it is also 
claimed, eliminates carbon because 
it resists heat, prevents carbon 
forming back of the piston rings and 
improves the life of the car. A 
unique demonstration was recently 
made by driving a car over the read 
without radiator or hood. It is 
| claimed that this car was driven 
over 10,000 miles without water be- 
cause of the use of this cooling lu- 
bricant. 





BUREAU OF STANDARDS 
RECOMMENDATIONS ON 
TRUCK TIRES 


The printed pamphlet on simpli- 
fied practice recommendation 
R103-29, covering industrial truck 


an announcement by the division of 
| simplified practice of the Bureau of 
Standards. 


Ark 


Returns for today: 





Ul 





AUTOMOTIVE DAILY NEWS, Waeeennares SONURIE 14, 1931 








Equipment oo Development 


Elwell-Parker Introduces 
2 New Electric Lift 
Trucks 


ELWELL-PARKER new 10-ton e 


Elwell-Parker Electric Company, 
Cleveland, O., has introduced two 
new electric lift trucks to its line. 
The large truck has a rated capacity 
of 10 tons. Its lift platform is 40 
in.x144 in. and is 18 in. above the 
floor. The smaller unit has a rated 
capacity of 1%4 tons. Its platform 
is 18 in. x 41 in. and has a 7-in. 
clearance. 

Important features found in the 
Jarger truck are duplicated in the 
smaller one. Drop forged parts are 
used in both machines. The loads 
are carried by the front axles which 
mount tapered roller bearings. 

All four front wheels on the larger 
‘machine steer concentrically with 
‘drivers on the other axle. The inside 
‘wheels turn approximately 33 de- 
grees and the outside pair of wheels 
at a 29-degree angle. When the op- 
erator swings the steering wheel his 
front wheels move through an arc 
of 62 degrees. On the smaller 
machine the front wheels 
steered simultaneously with 


the 


Optical Instrument for 


i 


lectric lift truck and 1%4-ton truck 
a pump handle, 
a wheel, 

the small 


drivers by either 
a horizontal tiller or 

The front wheels on 
truck have 6 in. x 4 in. tires and 
those on the heavy-duty machine 
15 in. x 8'4 in. pressed-on tires. The 
drive tires are 15x5 in. and 22x6 in., 
respectively. 

All controls on both trucks are 
immediately in front of the opera- 
tor. Platform is elevated by closing 
an electric switch which automati- 
cally trips when the _ platform 
reaches its maximum height, or it 
may be tripped manually at any 
point. To speed up performance 
the truck may be driven forward as 
'soon as the load skid is off the 
floor, for the separate lift motor 
will continue to elevate the load in 
transit and stop the _ platform 
when it reaches the upper limit. 

The larger truck is fitted with a 
gas-electric power unit, which fur- 
;nishes current for both the elevat- 


trollers afford control of power. 


Testing Rollers and 


Balls for 


Ziss instrument for inspect 


George Scherr Company, New 
York city, is marketing the Carl 
Zeiss testing instrument designed 


to permit the testing and inspec- | 


tion of the entire surface of the steel 
balls and rollers used in bearings | 
for « defects in shape or finish. 


ansas and North Dakota 


Oakland 


Arkansas | 
Mlinois | 
N. Dakota | _ 
Total 
Ark., ’29 
D., 29 
Total, ’29| 
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Bearings 


ing bearing balls and rollers 


The light source is a 50-watt 8- | 
volt incandescent lamp, for which a 
rheostat is furnished in case of di- 
rect current and a transformer for 
| alternating current. The lamp cas- 
ing is equipped with an adjustable 


) iris diaphragm having a 5 to - ‘mm. 


| automatic 


| face is fully 
} rests on a holder that can be rotat- | 
In order to inspect the entire | 


FORD TO INSTALL 
| FOUR NEW VERTICAL 


SYNCHRONOUS MOTORS 


Four vertical synchronous motors 
were recently shipped to the River 
Rouge plant of the Ford Motor 


; Company by Westinghouse Electric 


and Manufacturing Company of 
East Pittsburgh. The motors were 
designed to drive propeller type 


| pumps which are required to pump 
low 


large quantities of water at 


head. 


ms 


| New Budd Stainless Steel 
| Artillery Type Wheel 


Although Jgesigned as three-speed 


machines, 
chronous motors, the present ma- 
chines are built for two-speed oper- 


which is unusual for syn- | 


ation, with provisions for adding an | 


additional speed unit later. The 


capacity of the present motor is 700} 


h. p. at 277 r. p. m. 

Because of the characteristics of 
the pumps the motors were de- 
signed with extremely high pull in 
torques. The starting sequence is 
with the motor control 
with the pump valve 
motor control. The desired operat- 
ing speed is obtained by selector 
push button control. The motor is 
always started on the low speed 
winding regardless of the operating 
speed desired. If the high or inter- 


interlocked 


mediate speed is desired transfer to | 


the correct winding connections is 
automatically made at 
time. The motors are started 
full line voltage, the various steps 
in control operation being accom- 
plished through definite time re- 
lays. 

Because of a possible emergency 
operating condition the motors | 


}a@ 25 per cent. voltage drop when | 
another unit was being started. 


opening. Within the beam of light 
issuing from the diaphragm an ob- 
jective is supported, concentrating 
| the light to a sharp point a short 
distance away. The rays of light will 
after concentration form an 
tensely bright cone in which the 
ball or roller to be inspected is in- | 
serted. The center of the ball should | 
be correctly located in the center of | 
the optical axis. Smal] balls are | 
placed close to the apex of the cone, 
and larger balls 
further away, so that the entire sur- 
illuminated. The 


ed. 


surface of the ball, the holder is 


| turned once around the vertical axis 


and thereafter it is turned 90 degrees 
square to the optical axis. 

The light reflected from the ball 
surface is projected on a spherically 
shaped screen, 
focused picture appears 
scratches and all other defects. 
rors in shape, that is, flats, 
on the screen in form of bright 
spots with black margin. 

For testing rollers, the spherical 
| screen is replaced by one of cylin-| 
| drical shape, and the rollers tested 
by means of a rotating holder. The 


disclosing 


picture of the cylinder surface ap- | 
pears as an illuminated band, show- | 
ing without distortion any deviations | 
ifrom the cylindrical shape. 
} are indicated in the form of bright 


Flats 


vertical stripes. 


REGISTRATION STATISTICS, DECEMBER, 1930 


Oldsmobile 
Packard 
Peerless 
Plymouth 


21 
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New Budd artilicry 


One of the new developmenis, ex- 
hibited for the first time at the 
|! automobile show, and announced in 
|} the Automotive Daily News during 
| the show, is the stainless steel artil- 
jlery type wheel which was _ in- 
troduced by the Budd Wheel Com- 





are | ing and travel motor, while the con- | were designed to hold in step with | pany, Philadelphia, and shown both 


| by the manufacturers and installed 
| on Pierce-Arrow cars 
to its attractive ap- 
pearance, this latest wheel is the 
strongest one of an artillery type 
yet placed on a car, it is claimed. 
| Tests for comparative strength 
against side shock such as encoun- 
tered when driving on rutted roads 
}and sharp contact with curbs show, 
the designers state, that the stain- 
| less artillery wheel represents more 


|METALLO GASKET PLANS 
ADDITION TO PLANT 


13.— 
of 


| New Brunswick, N. J., Jan. 
The Metallo Gasket Company 
Bethany Street announces that an 
addition to its present plant will be 
i; constructed on adjacent property. 


Estimates have been received on the | 


| proposed building, which will be 
two stories in height and forty by 
| sixty feet in area. The contract hag, 
}not yet been signed. 

Thomas Henderson, treasurer 
the New Brunswick Iron Works, re- 
|ports an increase in business of 
| nearly 100 per cent. over the close 
of last year. The Machine and boiler 
| departments are running full time 
| and with a full force of employees, 
leaving only the foundry at less 
than capacity. Orders at present on 


of 


of the machine and boiler works at 
the present rate for three or four 
| months. 


Miscella- 


3,157 

| | 177 
~ 14] 70| 

= 
15| 70| 


220 
4,897 


file insure the continued operation | 


| 1923, 
| world-wide recognition. 


4,500 | 


type stainless steel wheel 


than three times the strength of the 
conventional artillery wheel. Light- 
ness is also achieved, since the 
wheel weighs six pounds less than 
any preceding one of its type, it 
is claimed 

The new wheel, which fabri- 
cated into one piece, is the result 
of three years of development and 
test in the Budd laboratories, the 
manufacturers state. It is of one- 
piece construction and features ease 
of cleaning, uniformity of weight 
distribution and qualities of struc- 
ture and finish whicn make it im- 
pervious to the ill effects of cli- 
matic conditions. It is adaptable 
to both straight side and drop cen- 
ter rim construction and is inter- 
changeable with wire and disk 
wheels on the same hub moynting. 


VACUUM OIL APPOINTS 
CURTIS CHIEF OF 
RESEARCH 


Announcement {fs made that Dr. 
Harry A. Curtis, chairman of the 
Division of Chemistry and Chemical 
Technology of the National Re- 
search Council, has been appointed 
Chief of the Research Laboratories 
of the Vacuum Oil Company. 

Dr. Curtis has had a distinguished 
career as a university professor and 
a research worker in chemistry and 
chemical engineering since he re- 
ceived his first degree in chemistry 
at the University of Colorado in 
1908. 

One 


is 


of his most notable achieve- 
ments was the Nitrogen Survey 
which he made for the United 
States Department of Commerce in 


the results of which received 


AUTOMOTIVE BOOSTER CLUB 
TO HOLD BANQUET 
| Boston, Jan. T4. Automotive 
| Boosters’ Club No. 1 of New England 
| expects to have biggest automotive 
social event ever held in Boston when 
its “Boosters’ Banquet and Follies 
;of 1931” takes place in the Hotel 
| Statler ballroom January 19. Plans 
|have been made to seat 1,000 men 
lidentified with the industry from 
‘all parts of New England. The at- 
tendance is not limited exclusively 
to members of the Boosters’ Club. 
Dinner will be served at 10 p. m. 
and will be followed by a score of 
|headline vaudeville numbers and 
awarding of prizes valued at $2,500 
to members and guests. 


~~ 
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New Chevrolet Commercial Plant for Richmond, , Vas: 
\N ovember Car Sales Seen 


Average of 10 Body. 


Mounted Trucks a. 
Day Planned fo r| 
Present, Manager 
Darby Reports 


RicHMOND, Va. Jan. 13 (UTPS).| 


—The Chevrolet commercial body | 
division of General Motors Corpora- 
tion has leased the Boulevard plant | 
of the American Locomotive Com- | 
pany, which has been remodeled, | 
and the company will begin opera- | 
tion of a truck body assembling and | 
mounting plant here this week, it 
was announced by R. J. Darby, man- 
ager of the new plant. 

Although Mr. Darby would not 
predict the scale of operations more | 
than six months ahead, during which | 
period the plant will turn out an 
average of ten body-mounted trucks 
a day, he indicated that the com- | 
pany would soon outgrow its initial 
quarters here. Local business men} 
and Chamber of Commerce officials 
hailed the coming of the Chevrolet 
assembly unit to Richmond 

“The lease will run for one year, 
with the privilege of renewal for 
another year,’ Mr. Darby said, “but 
We may expand and go into larger 
quarters. It is known at the start} 
that the Boulevard plant of 
American Locomotive Works will | 
not be large enough for the work 
which Chevrolet plans to do. 

“The important consideration, 
however, was to get the body as- 
sembly and mounting under way 
here. The company during the first 


year can look over the situation and | 
large | 


decide whether to build a 
plant of its own.” 

Mr. Darby, 
Similar plant 
Company in 
Tarrytown, 
proposition for some time 

The remodeling work includes 
painting of the interior, alteration 
of the rear of the structure, con- 
struction of a loading platform 
served by a spur track from the 
Richmond, Fredericksburg & 
Potomac Railroad and installation 
of machinery and equipment. This 
equipment is already ordered and on 
the way to Richmond 

The Chevrolet commercial body 
division is a product of the purchase 
of the Martin-Parry Company by 
Chevrolet. Martin-Parry, which 
has heretofore built the truck 
bodies, is located in Indianapolis. 
Under the new plan, body parts 
manufactured in Indianapolis will 
be distributed to about sixty-five 
assembly plants in the United 
States Twenty-seven are now in 
operation 

Fight of 
the South 


Chevrolet 
state, at 


for the 
New York 


these plants will be in 
One has already been 
established at Charleston, W. Va 
The Richmond plant will supply 
the entire Virginia territory. 

‘Trucks will be shipped here by 
rail from Buifalo, where they are 
manufactured. The bodies assem- 
bled here will then be mounted on 
the trucks and the finished prod- 
ucts will be distributed throughout 
Virginia from Richmond. The reg- 
ular parts supply depot for the en- 
tire state will be included in the 
Richmond plant also 


Birmingham, Ala., Jan. 13 (UTPS) 
—The Chevrolet Motor Company 
has leased a building at 19th Street 
and 9th Avenue, North, and has an- 
nounced that the location would be 
used as a distributing center for 
commercial bodies for Alabama 


Salt Lake City, Utah, Jan. 13 
Salt Lake City is to become the in- 
termountain distribution center for 


Cumulative New Commercial Car Registration Statis ti 


Indiana 


Chevrolet 
mond-T 


Brockway- 


Autocar 
Dia- 


Arkansas | 
Nor. Dak. | : 


Totals | 
= 29 «| 

29 | 
Totals | 


the | 


who recently opened a 


has been working on the | 


| Chevrolet Motor Company. 


| tween 
; The 


Aid i in Selling Used Cars 


Plovide's Lergent ond Finest Atjomotive 


~ 


Building Dedicated to Ford and Lincola Service. 


Firat Shoming of new DeLuxe Ford Victoria Co 


Dade Motor Sales 
“BUYBAK” 


WD wren visitors! Here's something whieh 
should register strongly with you. It te the mest 
eliicient, economical and satistactory way ‘to 
heave # oar of your own te run it day and 
age and to make it an enjoyable feature of 
your “inter vecation And it saves you mancy 
worry and time 


° 


It's the ede Motar “Bl YBAK” Plan. Briclly 
i means that you buy «a Pord car at the begio 
ning of the season, or when you first come to 
Miami. You get « brand-new auto, with new 
tires, new equipment and everything, and iree 
service as long as you stay 


° 


an reall) eojoy om 
mand day 


You get acat which. 
take pride in end t's at your come 


and night 


PLAN 


Whee you get ready to return hema we will buy 
it from you at a mite liberal “BLU YBAK" prige. 
The difference between the price originally paid, 
and thet which you receive at the ead of your 
stey, represents the cost of having « new, attrac 
uve car for your use while bere. 


> 


Dade Motor Sales "BUY BAK” Plea is practical 
sensible, cconemical. It's cheaper « great des! 
than hiring « oar by the dav, week or month . 
add anly about one-half whet « hiced car would 
cost tor the same time and mileage. It's cheaper 
even than bringing your own car dowp and 
using it while you are here 


> 
Come in aad talk over this simple and convincing 


“BUYBAK” Plas Ur phone ue and we will 
come to you 


DADE ts Moror R SALES 


‘rour vimpRto sour west " SLLOND avEnve - AANA rloeoa 
ue 


Brame: 


a a 


THIS IS THE TYPE of advertising copy that has been found suc- 
cessful by the Dade Moior Sales Company, Ford dealer of Miami, Fla., 
in its sale of used cars on | the 


INDIANAPOLIS GETS 8TH 
CHEVROLET DEALERSHIP. 


13.—Or- | 


Indianapolis, Ind., Jan. 


ganization of the North Side Chev- | 


rolet Company, to become 
eighth in the rapidly growing city 
dealer organization of Chevrolet 
here, was announced with the leas- 
ing of sales and service quarters in 
Broad Ripple, a 
able importance in local business. 
Daily A. Powell, Charles C. Powell, 
both automobile men from Colum- 
bus, Ind., and Elwood Daugherty, a 
former district 
Chevrolet, were named as incorpo- 
rators of the company. 
taken by the new company affords 


the | 


| Motor Company 
| operations with 1,500 employees on | ; 


suburb of consider- | 


representative of | 


The site | 


10,000 square feet of space for sales | 
| MOTOR HOUSE, VANCOUVER, 


and service work. 


WILL HANDLE FORD SALE 
Massillon, O., 


Jan. 13.—Worth C | 


Myers has opened a new Ford deal- | 


ership on Erie Street, and will rep- 
resent Ford cars and parts in the 
Massillon territory. For seven years 


Mr. Myers plans to maintain a com- 
plete line of Ford parts and will also 
service Ford cars. 


the commercial body division of the 
A mod- 
ern warehouse is being built for the 
company on 4th West Street 
Ist and 2d South 
structure will contain 7,500 feet 


of floor space. 


| he was a Ford dealer in Tiffin, Oo. | 


be- 
Streets. | 


The new division | operate the business. 


Am™COLs BOAO - wea OF 


= 


“Buyback Plan” 


lh FORD CHICAGO PLANT | 
RESUMES OPERATIONS. 


13.—Following a/| 
the Chi-| 
of the Ford | 
resumed 


Chicago, Jan. 
shutdown for 


cago assembly plant 


the pay roll. 
The maximum 


inventory 


has just 


number 


peak | 


production is 2,500, and it is stated 


that plans now call for steady ad- |’ 
dition of workers until this figure | ‘ 
is reached. This is taken as an in- | 2 
dication by those in charge that the | ? 
outlook during the coming months | 
sales in the Chicago 


for Ford car 
territory is excellent. 


TAKES 


Vancouver, B. C., 
Wilson, president of 


Victoria, B. C., 


company has been 


Jan. 


ON CHEVROLET 
13.—Dick | 
Motor 
House, Vancouver and Yates Streets, | 
announces that his 
appointed 


representative for Chevrolet cars at 
Victoria and on the southern por- 


tion of Vancouver Island. 


BUYS FORD DEALERSHIP 


Hertford, N. C., Jan. 


of the L 
W. Lordley in 


—W. M. 
| Divers has purchased the interests 
W. Norman estate and E. 
the Divers Motor 


Company here and will continue to 


Sales and serv- 


will begin to function here on or ice on Ford automobiles will be con- 


Shortiv after 


February 1. 


tinued. 


| 
| 
| 
| 
| 
| 


| | 
3 | x | 
3 | 


Republic 


| 
| 


As Turning 


By JOHN C., 


OS ANGELES, Jan. 13.—After ay 
long wait for a return of motor | 
trade sunshine, indications now | 
| point to the probability that No- 


| vember will prove to have marked | 
the turn of the tide in automobile | 


| buying. 
For instance, 
|parative percentage 


measured by com- 
losses, retail 


| sales in prominent trade centers in | 


November showed an improvement | 
New 


‘over the preceding month. 
passenger car registrations in 
thirty-two representative municipal 
markets fell off 38.6 per cent. from 
those of November, 1929, as con- 
trasted with a loss of 39.2 per cent. 
in October (36,755-60,483) in twenty- 
eignt cities 

The seasonal November drop in 
‘sales in the four key cities of New 
York, Chicago, Detroit and Los 
| Angeles from those of October this 
year was 35 per cent. (12,666-19,505). 

That the falling off in “to date” 
sales was far less than the Novem- 
ber loss is shown in the following 
table of comparative 1930-1929 new 
passenger car eleven months’ sales, 
| the eleven months’ falling off being 
| only 30.7 per cent. as contrasted 
|} With the November drop of 38.6 per 
| cent. in thirty-two cities including 
the counties of their location: 

11 Mos. 11 Mos. 
1930 1929 
132,57 166,672 
76,588 109,945 
74,207 105,978 

111,376 


District 


2. Chicago 
3. Los Angeles.... 

. Detroit 
4 key cities... .343,769 493,971 
. Cleveland 32,763 
. Pittsburgh 31,940 
. Philadelphia . 30,456 
. St. Leuls....... 37,006 
. Buffalo 20,767 
. Wash., 19,194 
. San Franci isco.. 16,904 
. Milwaukee ..... 16,818 
- 3 Ohio cities*.. 15,564 
. Kan. City, Mo.. 15,437 
. Cincinnati 14,168 
>. Rochester 12,152 
. Seattle 11,840 
- Houston 11,326 
9. Indianapolis ... 11,287 
20. Portland, Ore.. 9,014 
. Columbus, O... 8,759 
22. Denver 8,604 
23. Akron 8,031 
. Syracuse 7,968 
. New Orleans... 7,318 
». Toldeo 6,318 
. Louisville 6,214 


49,608 
38,874 
41,850 
35,139 
29,408 
22,394 
21,975 
24,524 
29,272 


19,670 


mee Nm SS OA 


15,631 
15,599 
16,270 
18,314 
11,076 
14,898 
11,906 


11,330 


9,554 
6,923 


6,067 | 
2,079 | 


25 other cities..358,898 


Total 32 cities.. 702 ,667 
*Dayton, Canton, Teunesiewn. 
The November falling off in sales 

from that month of 1929 in the four 


1, 015, 005 


ae key cities of New York, Chicago, De- 


troit and Los Angeles was 32.1 per 
cent. as contrasted with an October 
drop of 36.6 per cent. (19,503-30,808). 
It will be noted, however, that the 


19,875 | 


15,706 | 


10,344 | 
12,928 | 


51124 


Point in Trade 


WETMORE 

21.6; Rochester, 22.2, and San Fran- 
| cisco, 23.0 per or in close pursuit. 
| The ten “to date’ ‘leaders grouped 
by factories (not necessarily com- 
panies or individual makes) were: 
| Factories 11 Mos. 11 Mos. 
1930 1929 
144,421 138,528 
51,517 68,724 
22,330 28,461 
15,253 22,455 
10,986 24,316 

9,590 20,496 

8,908 30,125 

8,151 13,866 
. Packard 7,511 12,161 
. Cad.-La Salle. 6,418 10,144 
At the end of eleven months Ford 
sales were 4.7 per cent. greater than 
those in this period of 1929, their 
ratio to the total rising from 28.0 
per cent. in 1929 to 40.2 per cent. 
in 1930. Though Chevrolet regis- 
trations fell off 23.9 per cent. in this 
period in the four key cities, they 
accounted for 14.9 per cent. of the 
total in 1930, as compared with 13.9 
per cent. in 1929. 

While Ford and Chevrolet regis- 
trations in the aggregate showed 
a “to date” loss of 5.7 per cent., 
their ratio to the total rose in the 
four key cities from 41.9 per cent. 
in 1929 to 56.9 per cent. in 1930. 
Incidentally, the ratio of Chevrolet 
“to date” sales to those of Ford 
dropped from 49.6 per cent. in 1929 
to 35.6 per cent. in 1930. 

Comparative new passenger sales 
in the 4 key cities in the eleven 
months period of fifteen leading 
makers follow: 


. Chevrolet 

. Buick-Margq. 
Chrysler-Ply. . 
Oak.-Pont, 

. Nash 

Essex 

Olds- Vik, 


SCON DW wwe 


— 


11 Mos. 

1929 
140690 
139684 

42147 

41695 

17016 

20496 

12161 

19637 

11195 

3743 

3764 

4057 
ata 2695 
Stutz- Black 803 
Jordan 423 

*Including Erskine and Pierce- 
Arrow. 

Ford-Lincoln sales in the four key 
cities made a “to date” gain of 7.3 
| per cent. with a rise in ratio from 
28.4 per cent. in 1929 to 42.4 per 
cent. in 1930. General Motors pas- 
senger cars showed all months sales 
|loss of 32.0 per cent. though their 
falling off in ratio was only from 
28.2 per cent. in 1929 to 27.3 per 
jcent. in 1930. 

Ford-Lincoln and General Motors 
registrations in the four key cities 
in the aggregate accounted for 70.2 
per cent. of the total last year, as 
against 56.7 per cent. in 1929, de- 
spite the fact that they showed a 
|total drop of 13.8 per cent. in the 
|four key cities. Incidentally the 
j}ratio of General Motors sales to 
| those of Ford-Lincoln fell off from 
| 99.2 in 1929 to 65.5 per cent. in the 
' elev en months’ period of 1930 in the 
four key cities. 


11 Mos. 
Makers— ~ 1930 
Ford-Lincoln 
General Motors.... § 
Chrysler Corp. 
Hudson Co. 
Studebaker* 
Nash 


Willys-Overland 
Graham -Paige 
Auburn-Cord 
Marmon-R. 
Durant 

Reo 


decrease from 1929 in eleven months’ | 


sales in the four key cities was only | 
30.4 per cent, respective losses being 
New York, 24.5; Los Angeles, 


cent. The three cities showing the 
smallest sales percentage drops 
were: Washington, D. C., 14.2; Port- 
land, Ore., 18.6, and Kansas City,! 


| Mo., 21.5 per cent., with Pittsburgh, 


| 


29.9; | 
Chicago, 30.3, and Detroit, 45.7 per | 


NEW CHEVROLET CONCERN 

West Kennebunk, Me., Jan. 13.— 
E. C. Snowden and Ralph Green, 
formerly of the Biddeford Motor 
Mart, at Biddeford, have formed a 
| partnership here for the sale of au- 
tomobiles. They will be local deal- 
ers for the Chevrolet. 


s, December, 1930. 


States 


E | ' 17 Arkansas 
| 30 N. Dak. 


| 47, Totals 


69 Ark., ,19z9 
~42.N. D., 29 


1l1| Totals 


7 
[2 2 | 
ar 
l 





A \ MERCHANDISING 
ACCESSORIES 


EQUIPMENT 


Connecticut Jobbers 


Buses, Express 
Freight Trucks, 
Trolleys, Ferries 


And Parcel Post as 


Well as Own Ve- 


hicles Utilized; 
Speed Factor in 
Choice 


ONNECTICUT jobbers 


are taking advantage of, 


the state’s broad network of 
transportation lines to solve 
their problem in securing 
quick delivery of needed parts. 
Passenger buses, express 
freight trucks, trolleys, fer- 
ries, mail and parcel post are 
being used in addition to vehi- 
cles owned by the jobbers 
themselves. The choice 
shipping means generally de- 
ends upon the speed neces- 
sary in delivery. 

Louis H. Weiner, Inc., 45 Arch St., 
New Britain, will deliver purchases 
of $10 net or 
miles by its own truck and 
mediately, according to Al Himmel- 
farb, manager. On orders of 
than this amount, the concern de- 
livers by one of the systems pre- 
viously outlined. 

The Weiner shop has a truck on 


the road most of the time, acting 
as a traveling salesroom. A con- 


densed line is carried on this truck | 


It makes 
territory. 


and sales are made direct. 
calls regularly in certain 
This truck 
livery purposes 
rounds. 

A card to be hung over the mouth- 
piece of a telephone has _ been) 
widely distributed by the Weiner 
concern, and Mr. Himmelfarb re- 
ports it has brought worthwhile re- 
turns. The card, bright yellow in 
color, carries the address and phone 
number of the jobbing concern, with 
instructions to reverse charges in 
calling. This free telephone service 
has brought in a number of orders 
from towns some distance from New 
Britain, Mr. Himmelfarb says. 

Louis H. Weiner, jobber, of 318 
Crown St., New Haven, who is not 
now connected with the New Bri- 
tain concern which bears the same 
name, uses his own fruck for deliv- 
eries within the city, even for so 
small an item as a gasket, and ex- 
press freight trucks and parcel post 
for out-of-town shipments. 

“As soon as an order is received 
we determine the quickest possibl« 
way of getiing the required goods to 
their destination,’ Mr. Weiner says. 

Horton -Gallo-Creamer 
96 State St.. New Haven, operates 
two trucks of its own for delivery 
within the city, as well as touching 
* six to eight other towns daily on the 
delivery route. 

Post & Lester, Inc., jobber, of 532 
Fairfield Ave., Bridgeport, employes 
its own truck within the city limits 
and other trucking lines outside, ac- 
cording to R. R. Hussey of the firm. 
The concern, which covers a wide 
territory, maintains a small ware- 
house at Patchogue, L. I. Long 
Island deliveries are made by truck 
from the warehouse and the service 
has proved especially profitable in 
winter. The warehouse Stock is sup- 
plied by ferry from Bridgeport. 

The package express service of 
the Blue Club Coach Lines, Inc., 
which has its headquarters in 


on its regular 


Bridgeport and operates a number | 


of passeneger lines through Con- 
necticut and New York state, 
used extensively by Connecticut 
jobbers for delivery. Packages can 
be left at sub-stations along the 
lines of the company and picked up 
by the next bus for delivery that 
day. 
applicable to small 
highly favored for 
minor items, which ordinarily con- 
stitute a decided problem. 


parcels, it is 


A jobber, on receiving an order’ 


f 


of | 


over within twenty) 
im- | 


less | 


is also utilized for de-| 


Company, | 


is | 


As the service is particularly | 
| hurry so that a motorist can get his | 
handling of | 


{are DAILY NEWS, hihaceachisnen srl oe % he 
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HE foundation of any real direct- 

mail program is a well-formulated 
budget. 

You rarely hear a good word 
spoken for direct mail in the kind 
of store where somebody says, “Let’s 
| get out 5,000 letters tomorrow to sell 
such and such an item.” Five thou- 
sand letters rushed out tomorrow 
usually means poorly written copy, 
‘sloppy processing, hastily selected 
lists and careless addressing. The 
inevitable result is another dissatis- 
fied advertiser who asserts: “I've 
tried direct mail and it doesn’t pay.” 

Stores which are doing an intel- 
ligent job budget and plan their 
direct mail in advance just as they 
do any other store activity. At least 
thirty days in advance they decide 
what merchandise best lends itself to 
direct-mail selling for the following 
' month, and how much of it they can 
plan to sell. Based on these plans 
| they can then decide how much di- 
| rect-mail money will be required to 
| make their quotas, and turn over a 
definite appropriation and plan to 
the advertising manager in plenty of 
| time for execution. 

In making an appropriation it is 
necessary to take every factor of 
expense into consideration and then 
| allow a margin for unexpected con- 
| tingencies, since the cost of each 
| mailing can rarely be figured out in 
| advance to the penny. 


| 


as a check list: 

Paper and printing. 

Art work and engravings. Do not 
forget that blocked engravings for 
'press printing run higher in cost 
|/than unblocked newspaper cuts. 

Purchased lists. 

Cost of addressing. 

Envelopes (if any). 

Postage. It really is surprising 
how many people actually overlook 
this important item of expense in 
calculating costs in advance. 

Folding. inserting, sealing 
mailing. 

Truckage to the post office. 
Of course, the most troublesome 
problem is to decide on how much 
to spend for direct mail in any given 
month. Direct mail is such a new- 
comer to the retail field that there 


H. G. ALLEN ADDRESSES 
A. M. A. OF SEATTLE 


Wash., Jan. 13.—At the 
meeting of the repair di- 
the Automotive Mainte- 
H. G. Allen of 


and 


Seattle, 
monthly 
vision of 
nance Association, 
Ferregan & Co. manufacturer of 
the “Three Way” wheel aligning 
equipment, was the principal speak- 
er. Attendance was over 200 and 
the meeting was one of the largest 
and most interesting held by the 
association. 

As a result of it a class in wheel 
aligning was formed, about thirt) 
being enrolled. Some are from the 
i}near-by towns of Kent, Auburn, 
North Bend and Everett. Included 
in the student roll are shop owners, 
service department managers and 
mechanics. 

This is part of the educational 
program that the repair division of 
the A. M. A. plans having from time 
to time. 


by telephone for a small part, can 
advise the customer that the part 
will reach a certain bus sub-station 
in his neighborhood at a certain 
time. 

Speedy delivery is an absolute es- 
sential if old customers are to be 
retained and new ones acquired, 
Connecticut jobbers agree. In cases 
where a certain part is needed in a 


car back on the road, jobbers to a| 
man will rise to the occasion and do 
everything possible to see that the)! 
article is on its way immediately. 


ere 


irect mail, 


Column 


PL oe 


is no unison of practice in this re- 
spect. Some small stores spend the 
bulk of their appropriations on di- 
but we find that few of 
the larger stores allow more than 
10 per cent., although there are 
some which appropriate as much as 
25 per cent. and even 50 per cent. of 
their advertising budget at times. 
While there can be no hard and 
fast rule about the percentage to 
appropriate, it can be safely said 
that the store which invests less 
than 10 per cent. of its advertising 
funds in direct mail is spending too 
much in other mediums in propor- 
tion. Let's say, then, that 10 per 
cent, is a safe percentage to start 
with, providing it is increased as 
fast as future experience dictates. 
One specialty store says that ex- 
perience has taught them that at 
least 25 per cent. of their appropria- 
tion is required for direct mail. 
They budget their appropriation 
this way, and. if they fail to spend 
the total allotment for direct mail 
advertising, the balance is used in 
the newspapers. That they set aside 
so much of their money for direct 
mail advertising proves their en- 
thusiasm for this medium. 
According to one concern 
advertising budgets show that on 
the average 70 per cent. of the 
total money is spent in newspaper 
advertising and from 12 to 20 per 
cent. in direct mail. These figures 


retail 


' show that there is a definite trend 
Here are some of the expense; ; s 
factors involved which may be used |!" the method and media of retail 


advertising when compared with the 
figures of five years ago, when the 


' average retail budget showed 90 per 
cent. being-spent in newspapers and | 


but 2 per cent. for direct mail, the 


| other 8 per cent. going into payroll, ' 
| production and miscellaneous over- 
| head items. 


So there you are, take your choice. 
Spend 5 per cent. of your budget if 


you feel that way about it and want | 
'to feel your 


way along. Spend 10 
per cent. if you are a little more 
sure of your ground. But if you are 
sold heart and soul on the idea, and 
have a competent mancger or or- 
ganization to handle the thing right, 


don't be afraid to start off with 25) 


per cent. of your advertising budget 
and soon you will be wanting to 
spend even more than that. 


Ballou & Wright Sales 


Conference Successful 


Seattle, Wash., Jan. 13.—The an- 
nual sales conference of Ballou & 
Wright, just held in Seattle, proved 
one of the most enthusiastic and 
optimistic ever held by the com- 
pany. C. F. Wright from Portland 
and Walter Finke, sales manager, 
were present, and, together with W. 
L. Strahl, manager 
E. C. Walling, sales manager, were 
in charge of the conference. 

Messrs. Walling and Finke pre- 
sided at the meetings, with fifty 
salesmen and executives present. 
This included the men who travel 
Montana, Oregon and Washington 
for B. & W. 

A number of factory men were 
present, telling about the new lines 


‘for 1931 that the firm will distribute 
{in this region. 


The fact that there has been no 
reduction in the sales force of Ballou 
& Wright during 1930 was brought 
out by Mr. Wright, nor was there 
any reduction in the internal staff. 
On the other hand, there had been 


‘substantial increases in the pay roll 


during the so-called dull period. Mr, 
Wright gave assurances that during 
1931 all positions would be secure, 
with no decreases, 


CLASSIFIED ADVERTISEMENTS 
IN THE AUTOMOTIVE DAILY 
NEWS BRING RESULTS 


Use All Available Delivery Means 


II 


—= 


DISTRIBUTION 
SHOP EQUIPMENT 


REPLACEMENTS 


Gaul, Derr & Shearer Co. 
Opens Better Business Show 


PHILADELPHIA, Jan. 13.— The 

annual Better Business Show of 
Gaul, Derr & Shearer Company, 
wholesaler of automotive supplies 
and equipment, opened yesterday in 
the store at 1601 Fairmount Ave. 
with an interesting throng examin- 
ing the many units displayed and 


demonstrated by factory representa-| 


The show will continue until 


the night of January 16. 

This year’s show is featuring the 
company’s planning service for serv- 
ice station layouts, 
among other points the proper 
equipment and arrangement for 
one-stop stations. The company is 
handling this idea in a big way, to 
demonstrate that it is not merely 
engaged in the business of selling 
automotive equipment and supplies, 
but to show customers and pros- 
pects that it is to their advantage 
to ayail themselves of the facilities 
of the organization, which has had 
particularly successful experience 
the past year in arranging quick 
service layouts calculated to bring 
in repeat business and profits for 
its customers, these backed by an 
unusually well equipped mechanical 
shop to service the tools sold, as 
well as perform a multiplicity of op- 
erations for the trade. 

Greatly enlarged photographs of 
thirty-five actual working installa- 
tions made in 1930 by this concern, 
along the lines of “safety Janes,” 
car washing, lubrication, wheel 
alignment and other varieties, are 
displayed on the walls of the execu- 
tive office, which has been thrown 
open to the public for the occasion; 


tives. 


numerous units of shops and garage | 


SHOW 


equipment, in addition to the work- 
ing mechanical shop in full opera- 
tion; while in the basement are a 
complete “safety lane’ and displays 
of the heavier items of equipment 
not shown on the main floor. 
Members of the sales force, wear- 
ing red badges, assist and attend to 
the wants of those attending the 
show. The outside salesmen were 
supplied 
tickets, like theater tickets, to dis- 
| tribute among customers and pros- 
pects, each ticket having a stub to 
be retained in the book. On each 
stub the salesman wrote the name 
and address of the ticket recipient 
and these stubs were used in send- 
| ing out to the ticket holders 2,500 
| personal letters from the president 
of the company, George B. Shearer, 
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Newark, N. J., Jan. 13.—The Mo- 
tive Parts Corporation of 99 Central 
Avg. announces that Benard South 
has been appointed to handle the 

|/entire sale of its products in north- 
ern New Jersey. 


eee 


in Seattle, and | 


Seattle, Wash., Jan. 13. 
est line added for distribution by 


the Marrilley Auto Parts Company, | 


Seattle, is Berkley drums, according 
to Edward P. Marrilley, manager. 


Somerville, N. J., Jan. 13.—The 
Houser Auto Supply Company, Inc., 
of this city has taken on the Ameri- 
can Bosch line. 


Utica, N. Y., Jan. 13.—The Cahill 
Auto Supply Company has been or- 


emphasizing | ;,, 


| WILL be better if we all earnestly 


in advance with books of | 


-The lat- | 


Jr., in a processed reproduction of 
his writing, mailed so they arrived 
on the opening day of the show. 
In addition, Thursday of the pre- 
vious week, 4,000 “Jumbo” letters 
were mailed, telling about’ the 
Better Business Show and having 
halftone reproductions of the sales 
force members and officers of the 
company as a border. The personal 
letter from President Shearer read: 
Dear Friend: I am glad to hear 
that you have accepted a ticket for 
our Better Business Show, to be 
held here at our store this week. 
Right now everybody is interested 
making business better—and it 


seek for the best means of making 
it so. 

Our show this year is full of 
IDEAS. Plans that has been tried 
and found successful will be ex- 


| plained to you by men who KNOW. 


If you can pick up & new thought 
or two, or confirm the value of 
some “hunch” of your own, you will 
be amply repaid for a few hours 
spent with us. 

The exhibits will be more inter- 
esting than ever, and you will see 
many new tools and items of equip- 
ment._in actual operation. 


Our own force, augmented by a 


| group of well-informed factory men, 


will be here every day and evening 
until 10 o'clock. There will be re- 
freshments, of course. 
Come, and bring your associates. 
We'll be looking for you. 
Cordially, 
GEORGE SHEARER. 


CHICAGO 


in the store proper are displays of | 


ganized to establish a wholesale and | 


retail automotive supply and equip- 
ment buSiness, with headquarters in 
Utica, 


Montclair, N. J., Jan. 13.—The 


Montclair Auto Gear and Axle Com- | 


| pany here has stocked the Standard | 


| motor products, 


{ 


ISSUES OF 


Automotive 
Daily News 


January 26—Monday 


27—Tuesday 
28—Wednesday 
29—Thursday 
30—Friday 

In addition to the reg- 
ular circulation of Auto- 
motive Daily News there 
will be Daily Distribution 


January 
January 
January 
January 


‘in Chicago to those in the 


trade at the hotels, meet- 
ings, show booths, ete. 


|Mail distribution to dif- 


ferent groups daily, in- 


cluding fleet owners, bus 


distrib- 
factory 


owners, dealers, 
utors, jobbers, 
men and others. 


Make Your Space Reser- 
vations Now. 


Automotive Baily News 


A. TARANTOUS, Bus. Mgr 
GRAY BAR BUILDING NEW YORK CITY 
WESTERN OFFICE 
Willard R. Cotton, Mgr. 
333 No. Michigan Ave. 
Chicago, I! 


DETROIT OFFICE 
Geo. M. Slocum, Mgr. 
Fisher Building 
Detroit, Mich 
EASTERN OFFICE 
J. Edward G6chipper, Mgr. 
Graybar Building 
New York City 
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Of Subsidized Truck 
Competition With Rails 


(Continued from Page 6) 


and span equipment. Most of them 
have customers to whom they wish 
to deliver goods any time they are 
wanted. Competition in retail 
merchandising makes controlled, 
available delivery tools indispens- 
able. 

“Other larger trucks bring sup- 
plies from warehouses and rail 
terminals to your stores. Tank 


trucks carry gasoline to gas statidns. 
Equipment trucks repair telephone, 
light and power lines. Structural 
steel, cement, brick and _ timber 
move from rail cars to buildings. 
Dump trucks make excavations pos- 
sible and others are specially de- 
signed to carry the grist for street 
building and repair. Household 
goods move from home to home in 
vans. Ashes and garbage and the 
waste of a great city pass by. If 
you will get up or go home early 
enough in the morning you cannot 
escape the rattle of bottles in milk 
trucks. And so on, until you have 
seen about two hundred varieties of 
bodies mounted on truck chassis, 
moving at the orders, and under the 
control, not of one or a group of 
transportation systems, but of many | 
business enterprises as there are in| 
this city. 

“Leave Minneapolis and station 
yourself on one of the main high- 
ways ten miles outside of the city. 
There goes a furniture van on its 
way to a near by city, carrying) 
freight that once went by rail, but! 
freight for which the railroad can- 
not compete today from the stand- 
point of economy of time or money. 
There goes a refrigerator truck 
loaded with meat, owned by a pack- 
ing company, going to a small com- 
munity thirty miles away to which 
it is quicker and cheaper to haul| 
over the road. Next a truck load- 
ed with hogs. A farmer sixty 
miles away heard the closing quota- 
tions on hogs over the radio last 
night and cafMing up a neighbor 
pooled with him a truck load which | 
is rapidly rolling into the city to! 
take advantage of a high price 
which may be gone tomorrow. On 
the average every day last year} 
there was a million dollar truck load | 
of live stock on its way to market.| 
Next comes a trucker, hauling out} 
miscellaneous freight from the city | 
along a 75-mile route, giving better | 
than express service at L. C. L.| 
freight rates. And then a load of| 
merchandise from a warehouse in | 
the city which will cut across three} 
rail lines, save several handlings, | 
and reach outlets denied to that} 
manufacturer otherwise, because 
without the truck he could not com- 
pete with others more advantageous- | 
ly situated to give quick deliveries | 
in a time of low inventories and| 
quick turnovers. 

“What a job the shipper is doing | 
with his motor truck!. here was | 
actually more freight loaded on | 
trucks in 1929 than there was loaded 
on freight cars. Of course, this has 
no reference to ton miles but only | 
to tons of freight loaded on to| 
trucks as compared with freight | 
loaded on to freight cars. : 

“This is indeed transportation ser- 
vice and service of the highest or- 
der, but very little of it is a trans- 
portation business. I cannot escape | 
the conclusion from these facts that 
motor trucking is not a transporta- 
tion system at all. It is a tool used | 
by business for the convenience of 
shippers who own their own trucks 
which they use in their own busi- | 
ness. To attempt, therefore, to al-| 
lege that motor trucking is a com- | 
petitor of railroad transportation is | 
to disregard the facts. 

“This generation has seen the de- 
velopment of mass production re- | 
Sulting in greatly reduced costs of 
manufacture. It has of late become 
apparent that economics of mass 
production were not passed on to 
the ultimate consumer and that the 
costs of distribution were backed | 
up through the channels of trade, 
dissipating the economies of produc- 
tion. We were overlooking that 
from one-third to three-fourths of 
the price of most of the things we 
buy were represented not by the cost 
of the material and labor used in its 








| of 


manufacture, but by the cost of dis- 
tributing that thing. 

Dr. Julius Klein of the United 
States Department of Commerce 


took a look at our distribution 
problem, and he tells business that 
in 1929 we wasted $12,000,000,000 in 
unscientific distribution. We prob- 
ably cannot comprehend what $12,- 
000,000,000 is, but we can under- 
stand that if we are going to keep 
down the cost of living in this coun- 
try we must stop these tremendous 
losses due to unscientific distribu- 
tion, Here is where the motor truck 
comes into the picture, as it touches 
every person by affecting the price 
which he or she pays for the thing 
they buy. The motor truck is the 
tool of business that  shipper- 
owner has at hand to help him keep 
down the cost of distribution, which 
is just as much a part of the price 
of everything we buy as the raw 
material that goes into it. 

“Is my analysis of the motor 
truck sound? If it is, is it not an 
entirely different motor truck to tell 
the public about? Is any Legisla- 
ture going to penalize that tool of 
business by drastic operating re- 
strictions and unfair taxes? If you 
will tell the story of the use-of the 
motor truck to the public, to the 
press, to theapurts and to the Legis- 
latures, your legislation difficulties 


will largely be over, because mem- | 


bers of your Legislature will be en- 
tirely fair to your business 
they really believe that you are 
Serving the public. For example, 
the allowable gross weight in this 
State is 28,000 pounds. 
gross weight advocated by the 
Hoover code and the uniform code 
the motor vehicle conference 
committee. It should not be 
changed, except for most important 
reasons. There is less reason today 
than at any time in the past for re- 
ducing this allowable gross weight 
as truck manufacturers are annual- 
ly equipping or largely increasing 
part of their production with pneu- 
matic low-pressure tires. 


“The tests of the Bureau of Pub- | 


lic Roads have proved beyond any 
question that heavy loads on balloon 
tires have no more damaging effect 
on improved highways than have 
passenger cars traveling at greater 
speeds. You may be interested in 


knowing that in 1929 only 5 per) 
| cent. of the motor trucks produced 


in this country were equipped with 
solid tires. 
motor trucks are tending toward 
multiple axles and wheels for heavy- 
duty vehicles, such equipment giving 


better distribution of weight and | 
| materially reducing impact on im- 


proved highways. 

“Forty-four Legislatures are about 
to meet in as many states this win- 
ter and next spring. In many of 


| these states the motor truck oper- 


ator regards the convening of the 


| Legislalture much as the farmer does 


a blight on his crops. It is largely 
the truck operators’ own fault, as 
they have not organized to tell their 
story. 

“I prophesy that your books for 
the next few years will show either 
red or black depending on how good 


a job we are to do in changing the | 


picture of the motor truck in the 


| public mind from a conception of 


an imaginary lumbering train op- 
erated on on the public highway 


| without regard to public safety and 


comfort, to the notion of a utility 
properly using the public way, fa- 
cilitating distribution, reducing 
costs and daily serving the public.” 


REOPENING OF LELAND 
SUIT AGAINST FORD ASKED 


Detroit, Jan. 13.—Petition for re- 


| opening of the suit by which Henry 


M. and Wilfred C. Leland have 
sought for more than three years to 
compel Henry and Edsel Ford to pay 
approximately $6,000,000 to the 
stockholders of the old Lincoln Mo- 
tor Company has been filed with the 
Michigan Supreme Court. 

Previous amended bill of com- 
plaint was dismissed by the Su- 
preme Court because of discrimina- 
tion with respect to stockholders, 


when | 


That is the | 


The manufacturers of | 





DETROIT EMPLOYMENT 
AGAIN NEAR NORMAL 


(Continued from Page 1) 


of 6,000 men working on a seven 
hour, five day a week basis. Hud- 
son has more than 10,000 men em- 
ployed in its plants. While definite 
figures are not available yet, many 
other factories are known to be 
speeding up production since the 
New York show, and the Detroit 
employment curve seems definitely 
to have turned upward. 

New York show reports evidently 
satisfied the makers that business 
conditions have improved as they 
anticipated, and if the Chicago show | 
confirms this there seems to be no} 
reason why spring should not find 
the industry climbing back to pros- | 
perity at a good gait. 

Last week in Detroit was com- 
paratively dull because of the fac- 
tory folk being in New York, but 
the return of the executives with 
their cheery reports has been a 
stimulant that seems to have pepped 
up everybody. As yet we have had 
no definite figures as to business 
done at the show, but the general 
feeling here is decidedly optimistic. 


M’CLAREN RUBBER CO. 
TO BE REORGANIZED; 
I. EISBROUGH MANAGER 


Charlotte, N. C., Jan. 13.—Plans 
are under way to reorganize the 
McClaren Rubber Company, which 
some time ago was merged with the 
Ajax Rubber Company of Racine, 
Wis., and which was drawn into a} 
financial maelstrom with the failure 
of the latter concern. 

Definite announcement of the 
| future status of the company will be 
| made the latter part of this week, it 
jis learned, at which time details of 
| organization of the new company) 
will be completed. 

The McClaren concern has a pay | 
roll at its plant here of approxi-| 
| mately $10,000 a week and between | 
| 300 and 400 employees will have! 
| work. Considerable negotiation that | 
| has followed the failure of the Ajax | 
a has resulted in the organ-| 
ization of a group that is prepared | 
|to take over the McClaren interests | 
|and continue the operation of the| 
|plant. All legal preliminaries are} 
|expected to be completed this week, | 
it was stated. 

I. Eisbrough, who has been one of | 
the executives in charge of the Ajax! 
Company, has come here to be gen-| 
;eral manager of the new organiza- 
| tion and P. J. Mayle, also of Racine, 
will be associated with him in the 
direction of the company. 

H. L. McClaren, former head of) 
| the company, no longer has any 
| executive connection with it. 








'BUFFALO SHOW OPENS: 
| 300 AUTOMOBILES AND 
50 TRUCKS DISPLAYED 


Buffalo, Jan. 13.—One of 
| largest crowds that ever attended | 
| the opening night of an automobile | 
show in this city was present on| 
| Saturday when the exposition here | 


the | 


|; opened. It will continue for eight! 
days with the exception of the in- | 
| tervening Sunday. 

More than 300 passenger cars and | 
fifty trucks were grouped in the ex-| 
hibits which filled the entire floor| 
of the 174th Regiment Armory to| 

| capacity. | 
| Given under the sponsorship of | 
| the Buffalo Autome¢bile Trades As- 
| sociation, this is the twenty-ninth 
|} annual show for Buffalo. Major 
|Charles J. Donnacher is chairman of 
the show committee and manager. ; 
| J. L. Justice, president of the deal- 
ers’ association, and the other offi- 
cers are in general charge of the ex- | 
| hibits, which were opened by Mayor | 
| Charles E. Roesch. 

A special exhibit is one showing | 
how various types of repairs are | 
made in garages. Dealers expressed | 
themselves as well pleased with the | 
| prospect lists developed at the open- | 
ing of the show and at the friend-| 
liness of prospective buyers toward | 
placing orders now for early or 
spring delivery. 

| JOHN P. CUNNINGHAM 
DIES AT LYNN, MASS. | 

Lynn, Mass., Jan. 13.—John P. 
Cunningham, president of the Cun- 
ningham é& Craig Motor Co. of this 
city, died at his home here of pneu- 

monia, after only two days illness. 
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|Fig. 5b and Fig. 5c, 
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Road Builders Advocate | 
Increased Highway Work 


(Continued from Page 1) 


the finest trans-{ing centers of population, “—< 
‘ ; oral though carrying small traffic vol- 
en ES Che WEEE See Sow ume, should be developed sufficiently 
seen. ; |to furnish necessary connections,” 
A committee to devise and SUg-| he said. 
gest means to relieve unemploy-| Cutler's committee recommended 
ment through highway construction | that a “master highway system” be 
was formed with Thomas H. Mc-| developed in each state, with the 
Donald at the head. It is to make| administration in the hands of the 
its report Thursday. It is the gen-| city, county and state. It also rec- 
eral consensus that the committee |ommended the elimination of the 
will emphasize among its recom- | gasoline tax for any other purpose 
mendations that gasoline taxes be | except road construction and asked 
used for no other purpose than |for a centralized budgeting and 
road construction. | planning system for highway con- 
McDonald in his address said:— | struction to be based on transpor- 
“The total of Federal funds avail-| tation needs of today. 
able for 1931 is $315,800,000, and this,| The session on traffic devices rec- 
with the previously mentioned $144,-| 5..mended national research to af- 
000,000 of state funds, will provide a | forq a uniform system of traffic de- 
highway program of $459,000,000.” | vices and control systems. It was 
The afternoon was devoted to sec- | conceded that traffic devices now in 
tional meetings. T. H. Cutler, chief | use were selected in haphazard style 
engineer of the Missouri Highway | rather than through scientific inves- 
Commission and chairman of the| tigation. The variation in the traf- 
committee on highway finance and | fic signals, the report stated, tends 
construction, presented a detailed| to confuse the motorist rather than 
report on road financing and ad-| aid him. 
ministration. He recommended high-| Every kind of machinery and de- 
way financing on traffic require-| vice used in the construction of 
ments rather than political sub-| roads is on display at the show. 
divisions. | More than eight acres of floor space 
“State funds should be used on 4a) is being utilized in the new arena 
primary system until that system is| to display machinery worth approx- 
continuous and highways connect-' imately $2,500,000. 
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Transmission Design 
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and gain as well 


The load from gear No. 4 is car-{ Nos. 4 and 5, due to the layshaft 
ried by bearings Nos. 2 and 3, the | constant mesh wheel. Taking mo- 
distribution of load between these | 
two bearings being estimated by 
considering the shaft as a beam 
simply supported at its ends and| 
carrying a single concentrated load. | 
Taking moments about A we get 

12WR, cD 
RR, cos 24° EF 
as load on bearing No. 2, while the |ments as previously about A, 
difference between this amount and | Wwi2 AG 
that of ——- —— 

R cos 24° AB 

= Additional load is carried from 
RR, cos 24° __ | the effect of gear No. 3, and a com- 
the load on bearing No. 3. Bearing | bination is obtained in a similar 
No. 3 carries the single load only,|manner to that employed in Fig. 
5g and Fig. 5f, namely, by first as- 
certaining the distribution and 
then combining the resultant loads 
in a parallelogram of forces. The 
load carried by each bearing in the 
gear box is that which occurs at the 
engine torque corresponding to pre- 
determined engine revolutions, and 
the gear wheel ratios give the rela- 
tive speeds at which the loads on 
| the various bearings become opera- 
tive. From this data the selection 
of suitable bearings may be made. 
If the loads as calculated do not 
exceed the makers’ suggested ca- 
pacity, it may safely be assumed 
that the available factor of safety 
is in the region of four. This factor 
is utilized in roughly estimating the 
duration of bearing life. It is, how- 
ever, reasonable to expect a far 
greater capacity than four times 
the catalogue load, but, to remain 
within the safe limit of the bearing, 
loads and speeds should not ex- 
cecd the makers’ recommendations 
| wherever possible. 


(To Be Continued) 


EXPORTS OF CASINGS 
OFF IN NOVEMBER 
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Cc Fig. 
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5g 
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12WR, 


Load from geart 
on brg 2 


Resultant 
load 


Load from gear 
on brg2 
Fig. 5f 


but bearing No, 2 has now to take 
a combination of two loads from 
gear 1 and gear 4 as in Fig. 5f. 





12WRy 
a FRecos 24” 


Fig. 5d 


From Fig. 5d we get the direction 
and from Fig. 5e the magnitude of | 
the force exerted by gear No. 4, the | 
direction and magnitude of the load 


Washington, Jan. 13.—Exports of 
automohe casings from Great 
Britain to foreign countries during 
the month of November, 1930, num- 
bered 86,842, as compared to 105,012 
in October, 1930, according to the 
Bureau of Foreign and Domestic 
Commerce of the United States 
Commerce Department. 

Principal purchasers of British 
tires during this period were New 
Zealand, Irish Free State, Argen- 
tina, France, British South Africa, 
Belgium, British India and British 
Malaya. 

British-made tires exported to Ar- 
gentina numbered 6,351, to Mexico: 
1,751, to Brazil 1,084 and to the 
United States 1,238, 


Gear 4 


’ 





from gear 1 being obtained from 
respectively. 
Similar application of these prin- 
ciples is made for the layshaft 
bearing loads, Fig. 5g showing the 
load distributions between bearings 





